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Public Writes Promotion 

That very-much-alive Air Con- 
ditioning Council of Western New 
york is ringing the bell again. 
This time they are having Buffalo 
citizens write—for prizes—on “Why 
Do You Like To Shop in an Air 
Conditioned Store.” To learn how to 
sell air conditioning cooperatively, 


turn to page 5. 
* * * 


More Cooling Than Hamburger 
How much refrigeration can a 
hamburger stand use? Most of such 
places with which we’re familiar 
wouldn’t seem big enough to hold 
all the equipment that a Toledo 
commercial refrigeration dealer in- 
stalled for one such establishment. 
If you’ve sold more to any hamburger 
dispensary, let us hear about it. 
The story is on page 7. 
* * * 


If You’re Tearing Your Hair 


Cooking schools are pretty much 
routine stuff now, and the promotion- 
minded members of the industry are 
tearing their hair to think of new 
angles for this phase of appliance 
promotion. A recent school that 
drew record crowds in Buffalo may 


furnish some ideas. Page 4. 
* * * 


‘Charting’ the Easy Way 

The psychrometric chart is one of 
the principal “tools” in air condition- 
ing and refrigeration estimates, but 
it has been a pretty complicated 
kind of a tool to use, although 
considerable progress has been seen 
in making it usable. Hal McPherson 
of Electrimatic Corp. has worked out 
a simplified chart together with a 
plan for using it that engineers, 
servicemen, and others engaged in the 


business should welcome. Page 10. 
* a * 


Why Chrysler Did It That Way 


If you’re interested in knowing 
why Chrysler Corp. selected forced- 
draft cooling for its test rooms 
which go down to —40° F. read the 
detailed story of this installation 
on page 11. 


* * * 


If You Want To Thaw Out-- 

Drain pipes from unit coolers in 
commercial refrigeration jobs will 
freeze up. Joe Askin, chief engineer, 
redders Mfg. Co., describes various 
methods of thawing them out, and 
discusses the merits of each method. 
Page 13. 


* * * 


‘Don'ts’ For Parts Jobbers 

In the next column on this page 
IS a story about some ‘“do’s’” for 
manufacturers thought up by refrig- 
eration parts and supply jobbers. 
On page 9 are some “don’ts” for parts 
jobbers in their relations with their 
customers that come at the sugges- 


tion of one of their own number. 
ok * ok 


Now - - Sales Insurance 

There’s insurance on practically 
everything these days, so why not 
Sales insurance! That’s what a 
San Antonio, Tex. appliance dealer 
thought and he developed a unique 


Plan to insure continuing _ sales. 
Page 6. 


* * * 


Adding To the Industry's Language 
_A couple of weeks ago an editorial 
in the News suggested that the 
Industry might use some new words 
'o describe some phases of its 
activities. Some of our readers have 
responded with their ideas on the 
Subject, page 8. Now let's have yours. 


re 


__ EARNINGS 


CROSLEY CORP. 


S06 NCINNATI — Net profit of 
he ys 18 reported by Crosley Corp. 
th ‘© SIX months ended June 30, 
4 ‘ncome taxes and provision for 
ce ne of $137,649. This com- 
= With a net of $402,057 for the 

Tresponding period of last year. 
- ay for the half year totaled 

996,613, compared with $9,022,361 


i 
nN the Same months of last year. 


Parts Jobbers Tell 
What They Want 


Of Manufacturers 


CHICAGO — Some of the things 
that refrigeration and air condition- 
ing parts and supply jobbers would 
like to see manufacturers do are told 
in the report of the Jobbers Relations 
Committee of the Refrigeration 
Equipment Manufacturers Associa- 
tion, recently made public by W. C. 
Allen of Modern Equipment Corp., 
chairman of the committee. 


Mr. Allen’s report covers subjects 
considered at a joint meeting of his 
committee with the members of the 
Manufacturers Contact Committee of 
the National Refrigeration Supply 
Jobbers Association and sets forth 
the following: 

“The Rema committee was in- 
formed that the Jobbers Association 
will hold no convention sessions on 
Monday, Jan. 13, 1941. The entire 
day will be reserved free of meetings 
to enable its members to contact 
exhibitors. 

“They requested that some method 
be established by the parts and 
supplies manufacturers to function- 
ally classify their customers so as 
to eliminate, if possible, equipment 
manufacturers from purchasing parts 
on an original equipment basis for 
resale in the replacement trade. 

“They recommended that parts 
and supplies manufacturers investi- 
gate carefully applications from firms 


(Concluded on Page 15, Column 2) 


F. F. Hickey President 
Of Savage Arms 


UTICA, N. Y. — Frederick F. 
Hickey is the new president of the 
Savage Arms Corp., having been 
elected at a recent meeting of the 
firm’s board of directors. He was 
formerly a vice president. 

W. L. Wright was made chairman 
of the board, and E. A. MacDonald, 
formerly treasurer, was elected vice 
president and_ treasurer. ». i 
Phillips continues as vice president. 

Mr. Hickey joined Savage Arms in 
1921 as works manager of one of 
its divisions. In 1927 he was ap- 
pointed general manager of the com- 
pany and then assumed general 
supervision of its refrigeration divi- 
sion, which manufactures and mar- 
kets ice cream cabinets, truck plates, 
and plate assemblies. 


Nash To Introduce 
Small Car In “41 


KENOSHA, Wis.—Plans by Nash 
Motors to enter the 1941 automobile 
field with a car for sale in the Ford, 
Chevrolet, and Plymouth price mar- 
ket have been confirmed by George 
W. Mason, president of Nash-Kelvi- 
nator Corp. 

Official announcement of the new 
car will probably be made early in 
October, along with other Nash 1941 
models, Mr. Mason said. It will not 
be a small car, he declared, but a 
large automobile with full three-pas- 
senger seats. New construction 
principles and manufacturing meth- 
ods will lower costs and make it 
possible for Nash to place the car in 
the lowest-price market, Mr. Mason 
said. 

Preparatory to entering the low- 
price field, Nash is now completing a 
$7,000,000 expansion and remodeling 
program in its plants here, including 
production and conveyor lines meas- 
uring 14 miles. New additions have 
been made to plants here, and 
changes also are being made in the 
assembly and conveyor lines in the 
Milwaukee body-making plant, it 
was announced. A program for ex- 
pansion of the Nash _ distribution 
organization was_ started several 
weeks ago. 


New Products In 
Fall Plans Made 
byWestinghouse 


Stepped-Up Advertising 
Campaign & ‘Free’ 
Game Are Features 


MANSFIELD, Ohio—Plans for an 
aggressive fall selling campaign, 
backed by the largest year-end 
advertising program in the history 
of the Westinghouse merchandising 
division, were outlined before the 
company’s distributors Aug. 8 in a 
special convention in Mansfield. 

The convention will be followed 
by a series of 200 ‘merchandise 
markets” in key cities throughout 
the country. New product informa- 
tion and full details on the advertis- 
ing and promotional phases of the 
fall selling program will be given 
to Westinghouse dealers at these 
meetings, which will be conducted 
during the week of Aug. 19. 

In opening the meeting Frank R. 
Kohnstamm, sales manager of the 
Westinghouse merchandising division, 
declared that the outlook for fall 
appliance sales was very bright, 
particularly in the small appliance 
and laundry equipment fields. 

“To enable distributors and dealers 
to make the most of the opportunities 
presented, we are launching a com- 
plete sales plan built around new 
products, a plan to. build floor 
traffic, and an increased advertising 
appropriation,” he announced. 

Roger H. Bolin, advertising man- 
ager of the merchandising division, 
announced that the fall selling pro- 
gram will be supported by a schedule 
of 13 full-page advertisements in 
four leading weekly magazines, and 
in expanded newspaper advertising 
schedules, both on a company-paid 
key city program and on a dealer- 
company cooperative basis. 

Feature of an intensified promo- 
tional effort, announced to the dis- 
tributors, will be nation-wide dis- 
tribution of a new game that will 
be obtainable free at Westinghouse 
dealers. Announcements offering the 
game for 10 cents if requested by 
mail, or without charge if obtained 
by an adult from a Westinghouse 
dealer, will be carried weekly on 
“Musical Americana,” the Westing- 
house radio program, and newspaper 
advertising also will carry mention 
of the game. 

The magazine advertisements, which 


will be carried in the Saturday 
Evening Post, Life, Collier’s and 
Liberty, will feature a_ cheerful, 


peppy, 19-months-old baby, who will 
be used to put across the message 
of “More Free Time For Mothers” 
by means of “The Leisure Line of 
Electric Home Appliances.” The 


(Concluded on Page 2, Column 1) 


Virginia Sales Run 
69% Ahead of ‘39 


ALEXANDRIA, Va.—Sales of 
electric refrigerators (household and 
commercial combined) in the terri- 
tory of Virginia Public Service Co. 
for the first six months of the year 
gained better than 69% over sales 
for the corresponding figure for the 
first half of 1939 to reach a total 
of 7,503 units. 

Refrigerator sales for the month 
of June matched this gain by totaling 
2,013 units, compared to 1,389 for 
June, 1939. 

Sales of electric ranges and water 
heaters also showed encouraging 
gains both for the six-month period 
and for the month of June alone. 
Complete figures follow: 


June, June, 6 Mos. 6 Mos. 
Appliance 1940 1939 1940 §©1939 
Refrigerators 2,013 1,389 7,503 5,208 
Ranges 154 118 923 554 


Water Heaters 67 53 296 246 


Secondary Dealers 
Objective of G-E’s 


Commercial Dept. 


BLOOMFIELD, N. J. — Extensive 
cultivation of new dealers was 
set up as the objective of the Gen- 
eral Electric air conditioning and 
commercial refrigeration department 
for the remainder of 1940, by district 
managers who met with the sales 
executives of the department during 
the last week of July. Meetings 
were in charge of Stuart M. Crocker, 
department manager. 

The entire group played golf to- 
gether on the first day of the sessions, 
at Crestmont Country Club, near 
Bloomfield. On the second day Elliott 
Harrington, western sales ma 
reported substantial increases in 
for the first six months, and a 
nounced that during the rest of the 
year strong secondary distribution 
would be established in territories 
not now covered. 

Practical assistance in carrying out 
this objective was given by Harold 
Hulett, eastern sales manager, who 
outlined the market and presented 
point by point a new dealer oppor- 
tunity booklet. This presentation, 
now being taken to the field by dis- 
trict managers, describes the line, 
market potentials, selling plan, vari- 
ous types of sales assistance, and 
the requirements to be met by new 
dealers. 

A new packaging program for 
sales promotion and _ advertising 


(Concluded on Page 16, Column 5) 


‘We'll Gas-Proof Your 
Bomb Shelter’ Says Ad 
In New York Papers 


NEW YORK CITY—Steps to air 
condition civilian shelters in time of 
war appear to have taken definite 
form in an advertisement by the 
Dorex division of W. B. Connor 
Engineering Corp., appearing recently 
in New York City newspapers. 

“Bomb-Proof Shelters Made Gas- 
Proof” headlined the advertisement, 
which called attention to the fact 
that the Dorex gas filters use the 
same filter medium as Army gas 
masks—highly activated coconut shell 
carbon—to provide protection against 
deadly fumes. 

The company manufactures odor 
removal equipment. 


Buffalo Hospital Will 
Cool Surgery Division 


BUFFALO — Plans for air condi- 
tioning of the surgery division of 
Children’s Hospital here were an- 
nounced by Moir P. Tanner, super- 
intendent. The job will get under- 
way around the first of September. 

“We are putting in this air con- 
ditioning system more for the com- 
fort of surgeons and patients than 
for its therapeutic value,’’ Mr. Tanner 
said. “There is much data to sup- 
port the theory that air conditioning 
aids recovery, but there is also much 
data to the effect that it is of no 
help and often impedes recovery.” 


Range Shipments In 
June Were Up 22% 


NEW YORK CITY—Shipments of 
electric ranges to distributors and 
dealers in the United States amounted 
to 33,403 units in June, an increase 
of 22% over the 27,256 shipped dur- 
ing the same month of last year, 
according to reports of 19 manufac- 
turers to National Electrical Manu- 
facturers Association. 

U. S. shipments for the first six 


‘months of this year were 34% higher 


than in the corresponding period of 
1939, with 228,730 units’ being 


reported as compared with 170,704 
last year. 


Universal Cooler 
Has New Sealed 


Commercial Line 


Machine Can Be Serviced 
In Field; Replacement 
Stock Unnecessary 


DETROIT—Universal Cooler Corp. 
is introducing a new hermetically 
sealed refrigerating machine for com- 
mercial applications, it was an- 
nounced late last week by T. S. 
Pendergast, vice president of the 
company. 

Universal Cooler’s new plant in 
Marion, Ohio, is being geared up to 
produce these new commercial units 
in large quantities. No household 
refrigerators will be manufactured 
by Universal Cooler in the future, 
according to President F. S. McNeal, 
thus confirming a “temporary” policy 
established at the beginning of 1940. 

Henceforth Universal Cooler will 
concentrate on commercial refrigera- 
tion products, in which the company 
has long maintained a high ranking 
position. 

The new unit is small and compact, 
measuring 1554, inches wide, 11% 
inches high, and from 16%» inches 
to 181149 inches long, depending upon 
the condenser coil capacity. It is 
available in %, %, 4, %, and %-hp. 
sizes, and is designed particularly 
for use in “packaged” commercial 
and air conditioning applications. 

Mr. Pendergast pointed out that 
despite the sealed construction, access 
to the valves is provided by the 
easily accessible cylinder heads which 
can be removed for vaive service. 
The fact that the unit can be 
serviced eliminates the necessity for 
an inventory of complete units for 
replacement, it was explained. 

“Chief Engineer William Higham 
completely disregarded household re- 
frigerator sealed unit design and 
developed an entirely original her- 
metically sealed machine for the 
special requirements of the commer- 
cial field,” declared Mr. Pendergast. 

Among the advantages claimed for 
the hermetic unit is the elimination 
of motor = service. In the new 


(Concluded on Page 16, Column 3) 


‘Credit Check’ Deals 
Stopped In California 


LOS ANGELES — A_ permanent 
injunction restraining the Consoli- 
dated Appliance Dealers of California 
from issuing, advertising, distribut- 
ing, or accepting any merchandise 
checks or merchandise credit checks 
designed to give special credit on 
appliances or any other merchandise, 
has been granted by Superior Judge 
Henry M. Willis in the case brought 
against the organization by Los 
Angeles Better Business Bureau. 

Basing his opinion upon both the 
provisions of the California “unfair 
practices act’ and upon violation of 
provisions of the penal code regulat- 
ing advertising, Judge Willis con- 
curred with the opinion of Judge 
(Concluded on Page 15, Column 2) 


G-E Sales Counselors 


Convene At Seashore. 


ATLANTIC CITY — One hundred 
top General Electric appliance dis- 
tributors’ salesmen, known as “sales 
counselors,” are enjoying a four-day 
vacation-convention at the Hotel 
Traymore here from Aug. 12 to 15 
as guests of General Electric Co., as 
a reward for having accomplished a 
balanced sales job during the first 
six months of 1940. 

To qualify for the trip, each coun- 
selor realized a minimum of 80% of 
quota on each of from four to seven 
(Concluded on Page 16, Column 4) 
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as 
+ ’ s 
Westinghouse Maps Fall Sales Programs Glamor-Tone To Crosley; Glamor-Tonic To Us 
' * d a ™ 
On Refrigerators, Ranges, Laundry Line _ 3 
Left: Miss Glamor- , 
(Concluded from Page 1, Column 3) Temp oven, a triple-louvered plat- Tone, representing 
magazine program will reach an | form light, and white handles and | Crosley Distributing 
estimated audience of 43,000,000 | switches. Corp., won first 
people, Mr. Bolin said. The fall refrigerator selling cam- | prize in the bathing 
Several new lines of products were | paign will be built around “Super- beauty contest spon- 
shown to distributors, by means of | Market Refrigeration,” described to The sixth 
demonstrations and skits. These | distributors as the kind of refrigera- sored by The Six CG 
included: tion available to a housewife with | St. Business Men’s 
A new vacuum cleaner, known as | 2 Westinghouse refrigerator, with | Club at Cincinnati’s 
the “Captain,” priced at $39.95, and | its five zones of cold. Coney Island. The 
featuring specially designed ‘“Easy- Plans also were announced for the other girls were ( 
Empty” tabs which are claimed to | start on Aug. 15 of the fourth annual Right: ers 
make the task of emptying dirt from | Westinghouse “Fight Fest,” a refrig- | TUNMErs-UP- ded wil 
a vacuum cleaner a clean, simple | erator sales stimulation campaign | Another “Glamor- pa 
operation ; among distributors. In this contest, | Tone” girl, Audree tio 
Sixteen new appliance models, in- | staged along the lines of a prize | warner, Cincinnati ma 
cluding a fully automatic “pop-up” | fight, distributors are paired off and ssnaae senents 8 at 
toaster which is thermostatically con- | compete for five rounds, each con- | °"9°r Prt } 
trolled, priced at $12.95; tinuing two weeks. Announcements | Crosley radio to one se 
A full new line of washers, featur- | Of the winners will be made shortly | of the contestants. Nei 
ing new streamlined design and | after Nov. 1. 12 
enlargement of tub capacity, with Water heater display contest also siol 
prices ranging from $49.95 to $99.95. | was announced. Westinghouse will Ke! 
In conjunction with the new lines, | award 20 water heaters to dealers was 
a complete laundry equipment pro- | ranking highest in the contest, and Included are such regular features | giving a more massive appearance. Attachments available include pro- for 
motion program for the fall months | distributor water heater supervisors | as the five-speed Corox surface unit, | Chrome trim is used for eye-appeal. | vision for cleaning bare floors, dust- age 
was announced. Focused around | who assist the dealers winning prizes | full-size True-Temp oven, and a five- | Entire line has been made more | ing moldings and book shelves, E 
retail sales demonstrations, this plan | will receive $20 cash awards. heat economy cooker. compact, now consisting of five | cleaning screens, radiators, and sale 
features a “Value Visualizer,” an Brief reviews of the new Westing- Westinghouse will tie-in with the | washers, a spinner-dryer washer, and | upholstered furniture and drapes. Chi 
easel presentation to be used by | house products follow: Modern Kitchen Bureau “Alice in | two ironers. dik ieieiinn: tine ter! 
retail salesmen. Electric Wonderland” fall range Washer line is headed by the PP cha 
Also announced at the meeting was ‘Harvester’ Electric Range drive, supporting the program with | “Emperor,” equipped with a time | ,, In addition to the fully automatic dist 
a fall range promotion, built around Retailing for $129.75 in the Mans- | an intensive advertising campaign | dial which automatically shuts off the | POP-UP toaster, three other toasters and 
a new range model to be known as | field zone, this new range has as | and numerous dealer helps. washing operation, eliminating guess- | Were introduced, two of them with mer! 
“The Harvester.” The plan includes | features a triple-louvered platform work. “Turtle-neck” tub design is | 2 Signaling feature which rings a mat 
advertising, demonstration plans, and | light with chrome trimming, and 1941 Washer Line used in this model and another, the | Pell when the toast is ready. Other s. 
other dealer helps. The new model, | streamlined new white handles, Tub capacities have been increased | “Master.” All have dome-type lids. | Products in the small appliance line sout 
priced at $129.75, has the five-speed | beaded with chrome. White switches | in all models, to permit speedier Prices range from $49.95 to | 4Fe: ; hav 
Corox surface unit, full-sized True- complete the color harmony. handling of large washings and | $99.95, f.o.b. Mansfield. Gasoline- Two sandwich grills, one fully auto- a p 
driven models also are available. matic with a heat control which was 
maintains desired cooking tempera- mar 
‘Captain’ Vacuum Cleaner tures for high, low, or in-between was 
“Easy-Empty” tabs on the bag of | heats, and with a signal light which RC 


That's why it’s easy to sell Koch Refrigera- 


Distributors who sell Koch products are making 


the “Captain” model are designed to 
serve the double purpose of prevent- 
ing dust from flying back into the 
room while the bag is being emptied, 
and eliminate possibility of the 
metal clip on the top of the bag 


tells when the selected temperature 
is reached. 

Three waffle bakers, one of them 
a twin baker which will make either 
one or two waffles at a time. Other 
models are round, one of them with 


scratching furniture. The tabs act | a signal light which tells when to P} 
as a seal between the bag and the | pour in the batter and take out the eon, 
paper on which the contents of the | waffle. of A 
bag are being emptied. Two coffee-makers, one _ 10-cup, engi 
The “Captain” also has a self- | the other’ eight-cup, and _ four fact 
adjusting nozzle, which automatically | percolators, ranging from 10-cup to tion 
makes provision for the thickness of | three-cup capacity. VW 
the rug being cleaned, a headlight, Three new heating pads, one of Hut 
and an automatic handle adjustment | which is equipped with four separate opm 
which holds the handle in any one | thermostats to give positive tem- devie 
of three positions. perature control. he v 
with 
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DE 
| CAPTAIN BILLY KNEW SULPHUR stat 
DIOXIDE BEFORE THE REFRIGERA- — 
TION INDUSTRY WORE ROMPERS |f 
“Capt. Billy” could tell you the whole dramatic has } 
story about SULPHUR DIOXIDE—how it grew — 
from a lowly, smelter by-product to one of the i1- a 
dustry’s important refrigerants. te 
Capt. Billy has worked with the Virginia Smelting desig 
Company since 1899, the year of its founding. a 
n 
It is men like him — men of experience and long Pri 
service — who stand behind the quality of Virginie the | 
W. T. (Capt. Billy) GILCHRIST pane reer 
A round, fat, sugary doughnut . . . dunked The entire Koch line is just the same . . . EASY soe aia ——— ren 
into a cup of steaming coffee . . . tempting, isn’t TO SELL. Koch builds refrigeration equipment paste 
it? It's so good because the wise baker who created for butchers, groceries, produce markets, florists, ' 
b it knew all about dough retarding and bakery taverns, and hundreds of other businesses. The 1940 2 
’ refrigeration. He probably has a Koch Bakery Koch line is the most complete in the refrigera- Di s 
Refrigerator in his work room right now. tion industry. 
That's the unusual thing about bakers. They In every instance, Koch manufactures a quality 
know all the tricks of their trade. They're eager product, designed especially to fill a specific 
to install refrigeration because they know it will need. Koch equipment is manufactured by cratfts- 
pay them dividends many times over the cost of men in modern plants, under up-to-the-minute, f \ ’ TA) 
the equipment. assembly-line production methods. Co.'s 
divisic 


tors to bakers. Because Koch Bakery Refrigera- handsome profits because the line, the prices, wemaaiai ae ie , 3 
and the proposition are right. You, too, can i uso Cd otal 
xk 


tors aren't just ordinary reach-in cabinets con- i 


> «we m . > x 
ailanMM eS co =s rd onl! ‘ vortp Taste ie ee 


a 


Pee . 


verted for bakery use. No, indeed! They are make big money selling Koch. Write toda in ; 

. . é a y £ « si 
cabinets designed by bakers and made to con- for complete information. It's dollars to dough- es SRE ON SS ; ree EFRIGERANTS ene: 
form exactly to their needs and requirements. nuts it will be the smartest move you ever made. *Reg. eS. SU lg ee 


REFRIGERATORS _VIRGINIA-SMELTING COMPANY 
NORTH KANSAS CITY, MO. At tidewater, WEST NORFOLK, VIRGINIA 
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Manufacturer's 
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Personnel 


Crosley Names Three 
New Divisional Heads 


CINCINNATI — Appointment of 
three division sales managers who 
will be in charge of sales in the 
eastern, western and southern sec- 
tions of the United States has been 
made by R. I. Petrie, Crosley vice 
president and general sales manager. 

N. C. MacDonald will be eastern 
sales manager, with headquarters in 
New York City. For approximately 
12 years, Mr. MacDonald was divi- 
sional sales manager for Atwater- 
Kent Mfg. Co. Following this he 
was northwestern division manager 
for Leonard, and eastern sales man- 
ager for Barlow & Seelig Mfg. Co. 

B. T. Roe has been named western 
sales manager, with headquarters in 
Chicago. Mr. Roe will have all the 
territory west of Chicago under his 
charge. From 1926 to 1939 he was 
district sales manager of Leonard, 
and from 1939 to his present appoint- 
ment was household refrigerator sales 
manager for Universal Cooler Corp. 

Ss. D. Camper has been appointed 
southern sales manager, and will 
have headquarters at Atlanta. For 
a period of eight years, Mr. Camper 
was district and divisional sales 
manager for Nash-Kelvinator. He 
was Atlanta district manager for 
RCA Mfg. Co. for three years. 


Hutcheon To Head 


Plandaire Engineering 


PITTSBURGH—Clifford R. Hutch- 
eon, formerly with Anemostat Corp. 
of America, has been appointed chief 
engineer of Plandaire, Inc., manu- 
facturer of “‘Kno-Draft” air distribu- 
tion devices. 

While with Anemostat, Mr. 
Hutcheon was in charge of the devel- 
opment of the Anemostat side-wall 
device. Before joining Anemostat, 
he was with Syska & Hennessy, New 
York City consulting engineers, and 
with Sarco Co., Inc., in New York 
City. 

As chief engineer of Plandaire, Mr. 
Hutcheon will be in complete charge 
of production, research, and develop- 
ment. Offices and test laboratories 
of the company are located at Craft 
Ave. and Kennett Square. 


Carlson Named Chief 


Engineer of Eureka 


DETROIT—V. E. Carlson, formerly 
staff engineer of The Hoover Co., 
North Canton, Ohio vacuum cleaner 
manufacturer, has been named chief 
engineer of Eureka Vacuum Cleaner 
Co. here. 

For the past 10 years Mr. Carlson 
has been engaged in vacuum cleaner 
design and development work for the 
Hoover organization, holding various 
positions in its engineering division. 
His duties have covered all phases of 
design and coordination of the 
laboratories and production depart- 
ment on new developments. 

Prior to this connection with 
the Hoover Co., Mr. Carlson was 
affiliated with the engineering de- 
partment of Federal-Mogul Corp., 


Detroit manufacturer of automotive 
parts. 


Distributor 


Appointments 


TAMPA, FLA. 


oe Fla.— The Pioneer Tire 
divin eating and cooling equipment 
rs “een has been named distributor 
est eneral Electric air conditioning, 
‘ing, and commercial refrigeration 
*quipment on the west coast of 
Florida. 
W. Howard Frankland, president 
the firm, said that a large number 
ecto who sell other products 
rove uted by the firm will add 
come Electric air conditioning, 
; ‘ing, and commercial refrigeration 
quipment to their line. 


of 


ALBANY, N. Y. 


ALBANY, N. Y. —Interstate Plumb- 
ing Supply Co., Inc., 733 Broadway, 
has been named a_ distributor 
for Servel Elecfrolux refrigerators. 
Alonzo F. Ruch is president and 
Michael J. O’Brien is vice president 
and treasurer of the firm, which 
also maintains offices and display 
rooms in Poughkeepsie. 


BUFFALO 


BUFFALO—Appointment of W. A. 
Case & Son Mfg. Co., large plumbing 
and heating supply house, as dis- 


tributor of General Electric air con- 
ditioning and commercial refrigera- 
tion equipment, has been announced 
by S. M. Crocker, manager of G-E’s 
air conditioning and commercial re- 
frigeration department. The new 
distributor has 476 dealers in metro- 
politan Buffalo. 


ST. LOUIS 


ST. LOUIS — Missouri Refrigera- 
tion Co. here has been appointed 
distributor for Servel commercial 
electric refrigeration products. in 
this territory. 


DALLAS, TEX. 


DALLAS, Tex.— Porter Burgess 
Co. here has been appointed dis- 
tributor for Chrysler Airtemp ‘“Cool- 
Breeze” air conditioning units. 


New Crosley Divisional Heads 


rig 


N. C. MACDONALD 


Ss. D. CAMPER 


It was inevitable that the advantages of Pittsburgh 
Stainless Steel Wire for Refrigerator use should help 
start a trend which is resulting in wide-spread adop- 


tion of truly stainless Refrigerator Shelves. 


For years plated refrigerator shelves caused dealers 
many complaints about corrosion, discoloration and 
food contamination. Now these faults can be entirely 


overcome—for shelves made of Pittsburgh Stainless 
Wire permanently resist the discoloring and corroding 
influences encountered in refrigeration service. Added sales appeal results from the 
lustrous beauty of Stainless Steel—a satin-bright finish that is permanent, because 
being truly stainless clear through, the life of the finish is not dependent on a mere 


surface coating which is sure to wear through. 


Ask your manufacturer to make shelves of Pittsburgh Stainless Wire standard 
equipment. The slight premium involved pays big dividends in easier sales, satisfied « 


buyers, and elimination of complaint service calls! 


PITTSBURGH STEEL COMPANY és 
14647 GRANT BUILDING e 


PITTSBURGH, PENNSYLVANIA aad 
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Distributor-Dealer Doings 


Carolina Household 
Sales Total 8,729 
During 6 Months 


RALEIGH, N. C.—Household re- 
frigerator sales in the territory of 
Carolina Power & Light Co. totaled 
8,729 units for the first six months 
of the year. Only 97 of these sales 
were made by the utility, the re- 
mainder being made by independent 
dealers working under the power 
company’s cooperative set-up. 

During the month of June alone, 
2,532 household refrigerator units 
were sold. Only 23 of these sales 
were credited to the utility. 

Percentage of utility sales was 
somewhat higher, both for June and 
the six month period, in range and 
water heater sales, but even in these 
promotional items the power com- 
pany’s total came nowhere near 
equaling the sales marks set by 
dealers. 

Complete tabulation of dealer- 
utility major appliance sales in this 
area, both for June and for the first 


New Furniture Store In 
Columbus To Be Open 
By Appointment Only 


COLUMBUS, Ohio — Edward B. 
Collier, president of the Collier Sales 
Co., Norge dealership, has opened a 
new type furniture store. 

Known as Collier’s Furniture Ware- 
rooms, the new shop will stock 
nationally known furniture lines on 
a short margin basis. The show- 
rooms are located at 228 West Broad 
St. and will be open by appointment 
only. No regular store hours will be 
maintained. 

The new type store is based on 
Mr. Collier’s experience in successful 
low overhead operation in the appli- 
ance field. 


Cellophane- Wrapped Meal 
Cooked By Electric Range 


ROCKINGHAM, N. C.—Wrapped 
in highly inflammable cellophane and 
untouched by human hands, a Hot- 
point electric range cooked a com- 


half of the year, follows: plete meal before the eyes of mcre 


Dallas Dealers Sell 853 
Refrigerators In Month 


DALLAS, Tex.—Dealers here sold 
a total of 853 refrigerators during 
June bringing the six months’ figure 
to 6,726. Estimated dollar value of 
refrigerator sales was placed at 
$1,129,680. 

Appliance sales totals for June 
were: 


Unit Sales 

NS Tr 853 
STE ECT Tere eee 2 
Water HIGRtere ...isicccvescrces 2 
II. cree ys ie sans ch onpanes see 355 
Re ee eee ee Teer rer 12 
Attic Ventilating Systems....... 140 
Air Conditioning Units, 

BORN bie eesavdeccees 19 
Air Conditioning, 

CONIFER! BPMICME 2.6 cicecescess 1 


Realism Display Features 
Clothes Line Illustration 


CAIRO, Ill.—‘‘Realism” in display 
marks the new showroom of 
Robinson Electrical Service Co., 
Kelvinator dealership here. Typical 
of this is the laundry equipment 
section, which has a painted back- 
ground illustrating a backyard line, 
with freshly laundered _ clothing 
swinging in the breeze. 

The dealership handles the com- 
plete Kelvinator household appliance 
line, McCray commercial equipment, 


Six Months, June, | than 1,000 persons who attended the | and does an electrical appliance 
Appliance 1940 1940 | Richmond theater to see the Hotpoint | servicing and wiring contracting 
aaa ...... 8,729 2532 | movie “Blame It On Love,” which | business. Half of the showroom is 
Ranges ............. 21242 503 | WaS sponsored locally by Hallum | devoted to a display of commercial 
Water Heaters .... 781 158 | Furniture Co. refrigeration. This is the dealer- 
og agian aime a Miss Sadie Winstead supervised | ship’s second expansion this year, 
Dishwashers ....... | 16 g the range demonstration. necessitated by increased business. 


77UA LABEL ON YOUR 
propuct £2404 SALES, IT 


MEANS DEPENDABLE FINISH Z-MILLIONS 


been prospective customer may 

be in the market for refrigera- 
tors—washing machines or kitchen 
equipment — air conditioning or 
electrical devices-wherever he sees 
this label it means extra service to 
him. 


For nearly a quarter of a century 
your customers have been educated 
to the value of Parker Processes. 
This year millions will read Parker 
advertising in the nation’s leading 
publications—Life, Collier’s and Sat- 
urday Evening Post—plus a top 
flight group of trade papers. Add 
this to the first hand experience of 
other millions who are living with 
Bonderized products every day and 
you have an informed market, with 
a full appreciation of the extra finish 
service that Bonderizing assures. 


PARKER RUST PROOF COMPANY 
2197 E. Milwaukee Ave. e Detroit, Michigan 


If your product is of iron 
or steel, and subjected to 
corrosive conditions, you 
should send for this book. 
It will give you the mean- 
ing of the Bonderite Label 
and how it may 
help your sales. 


. 
¥ 


CONQUER RUST 


— RONDERIZING + PARKERIZING | 


Stage Roaster Schools 


In 10 Theaters 


. 


Principals in the electric roaster cooking schools staged in 10 Buffalo 


theaters. 


Left to right are Miss Laura Rischman, director of the 


Modern Kitchen program in Buffalo, and three Buffalo Niagara Electric 


Corp. representatives: 


D. B. Millar, 


radio announcer; Mrs. Dorothea 


Wallace, home economist; and Charles Summers, comedian in the skit. 


Miss Rischman and Mrs. Wallace hold a mirror behind one of the 
‘roasters so the audience may see its contents. 


* 


Electric Roaster Cooking Schools Given 
In Movies As Feature of Buffalo Drive 


BUFFALO — Increasing evidence 
that the electric roaster is becoming 
an item of importance to most major 
appliance dealers was presented here 
this summer when the Electrical 
Association of the Niagara Frontier 
gave this appliance its biggest pro- 
motional push in this locality. 

Spearhead of this drive was a 
series of 10 electric roaster cooking 
schools in Buffalo community thea- 
ters, where more than 17,000 people 
watched and listened to a 30-minute 


roaster sales presentation in the 
guise of a radio broadcast. 
Cooperating theaters advertised 


the schools by displaying posters 
furnished by the association and by 
running trailers on their screens. 
The association held up its end of 
the promotional activity by adver- 
tising the schools in community 
newspapers, while dealers tied in 
their roaster advertisements with the 
cooking school activity. 

Dealers were furnished with win- 
dow banners and_ special roaster 
displays were arranged. In cases 
where a dealer was located near one 
of the cooperating theaters, sidewalk 
displays and demonstrations were 
used to attract attention. 

The cooking schools were held 
during the interval between the two 
regular evening performances, when 
attendance in the theaters was 
heaviest. Each theater received 
10,000 tickets for distribution to 
theaters-goers a week or 10 days 
prior to its cooking demonstration. 
Stubs of these tickets were numbered, 
and when properly deposited quali- 
fied the purchasers for the prize 
drawings which accompanied each 
presentation of the school. 

Because each ticket gave the pur- 


chaser just one more chance to win 
a prize, the participating theaters 
benefited from briskly stimulated 
business in the period immediately 
preceding the cooking schools, as 
well as on school night. It was 
necessary to be in the theater on the 
night of the demonstration in order 
to win a prize. 

Personnel of the radio skit which 
comprised the cooking school was 
provided by Buffalo Niagara Electric 
Corp. The school was under the 
direction of Miss Laura Rischman, 
director of the modern kitchen pro- 
gram which is a regular feature of 
WKBW, local radio station. Acting 
as mistress of ceremonies, Miss 
Rischman introduced’ the _ guest 
speaker of the evening. 

Arranged on the stage on _ indi- 
vidual stands were six electric roast- 
ers of different types. Contents of 
these roasters also differed. In the 
first was a 16-pound turkey; in the 
second, three loaves of home-made 
bread; in the third, a complete meal 
consisting of roast chicken, potatoes, 
peas, and beets; in the fourth, baked 
ham; in the fifth, six quarts of 
canned pineapple; and in the sixth, 
Boston baked beans. 

As she lifted the covers of the 
various roasters and showed the 
audience the contents, the guest 
speaker described how the roaster 
was adapted to each particular kind 
of cooking job. A strong promo- 
tional shot on the “save your wife 
during these hot summer months” 
theme was especially addressed to 
the men in the audience. 

A humorous touch was added to 
the show by a “plant” in the audi- 
ence who asked questions about price 
of the roasters and how to use them. 
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full details SEED 
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BOOMING COLD 


FROM NEW 


oF AMERICA inc. 


Midwest Factory General Offices—515 West 35th Street, Chicas? 
Branch Offices: New York, Los Angeles, Dalles. Export Div., De 
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Buffalo Citizens Write on ‘Why I Like 


To Shop In an Air Conditioned Store’ 


BUFFALO — “Why Do You Like 
to Shop in an Air Conditioned 
Store?” 

Hundreds of Buffalo shoppers are 
now busy answering this question in 
an essay contest sponsored by the 
Air Conditioning Council of Western 
New York in cooperation with more 
than 100 air conditioned stores and 
other business establishments in 
Buffalo. 

Fifty-six prizes will be awarded 
for the best answers. First prize is 
$75 in merchandise, which must be 
purchased in one of the participating 
stores. The other prizes also are 
merchandise purchase certificates. 
The contest closes Oct. 5. 

More than 300 posters, announcing 
the contest, were distributed in the 
air conditioned establishments. ‘We 
have installed air conditioning for 
comfort, efficiency, and health, by a 
member of the Air Conditioning 
Council of Western New York,” the 
posters proclaim. 

Attached to each poster is a 
pocket which contains entry blanks 
for the essay contest. This is the 
only place where the entry blanks 
can be obtained. 

Assisting in the pre-contest build- 
up were announcements of the event 
three times a week on the Breakfast 
Club radio program. Department 
stores, apparel shops, bakeries, candy 
shops, restaurants, and other air 
conditioned business establishments 
participated. 

Stores used facsimiles of the con- 
test poster in connection with their 
regular newspaper advertising, focus- 
ing greater public attention on the 
contest. The radio announcements 
gave names of participating stores, 
but withheld any details on the 
application blanks, which had to be 
secured in the stores themselves. 


Air Conditioning 


News In Brief 


Hospital Engineer Has 


Oxygen Reclaiming Plan 


EVANSTON, Ill. — Leland J. 
Mamer, chief engineer of _ the 
Evanston Hospital, contends that 
oxygen, now widely used in hospitals, 
should be reclaimed by a recircula- 
tion process. 

Mr. Mamer believes that air con- 
ditioning equipment can be used to 
Temove excess heat, moisture, and 
carbon dioxide, so the air, rich in 
oxygen, could be used over again at 


a great saving. 
> *« 


New York Central Plans 
To Cool All Coaches 


BUFFALO—The New York Cen- 
tral Railroad is planning to air 
condition all of its passenger coaches 
aS part of an $8,000,000 two-year 
program of train modernization, it 
was revealed here by Carl A. 
Riebling, division passenger agent. 

More than 100 coaches will be air 
conditioned and modernized at a cost 
of $22,000 each, Mr. Riebling said. 
Much of the work is expected to be 
done in the company’s own shops. 

“About half of our 675 coaches 
now are air conditioned,” Mr. 
Riebling said. “The cost of air con- 


ditioning one car alone is about 
$9,000.” 


* * 


Indianapolis A. C. Council 
Now Has 42 Members 


INDIANAPOLIS—Beginning with 
4 nucleus of eight members in 1936, 
the Air Conditioning Council of 
Indianapolis has increased to a total 
of 42 member firms. E. S. Hildreth, 
of the Indianapolis Power & Light 


Co., is executive secretary of the 
council. 


Medical Knowledge Through 
Air Conditioned Orchids? 


BERKELEY, Calif. — Tropical 


cl 


According to Walter P. Davis, 
executive secretary of the Air 
Conditioning Council, the contest is 
expected to stimulate a much greater 
interest in summer air conditioning, 
both on the part of the buying public 
and store owners. Stores without 
air conditioning will be conspicuously 
absent from the contest; those with 
air conditioning should experience 
increased traffic and sales through 
the merchandise prize buying, Mr. 
Davis declared. 

In writing his answer to _ the 
contest question, the entrant also 
must list five air conditioned busi- 
ness establishments he _ patronizes, 
making him more air conditioning 
conscious. 

The contest will round out an 
aggressive and pioneering merchan- 
dising program sponsored by the 
Air Conditioning Council during the 
spring and summer period. 


St. Louis Installations 
Show Gain of 14% 
In First 6 Months 


ST. LOUIS—Air conditioning and 
air cooling installations in the St. 
Louis area were up 14% for the 
first half of 1940, compared to the 
same period last year. Measured in 
power units, the gain was 43% for 
the period. 

Total of 188 residences had _ in- 
stalled air cooling equipment in the 
first six months of this year, as 
compared to 147 in the period last 
year. Installations this year bring 
the total in residences and apart- 
ments to 1,454. 

Up to June 30 this year there were 
400 installations of all kinds, com- 
pared to 350 in the corresponding 
period last year. 

Installations included 111 offices, 
33 restaurants and taverns, three 
beauty shops, and two barber shops. 


Cooling Speeds Patient’s Recovery 


The attending physician gave the Gale portable air conditioner installed 
in the window much of the credit for the quick and certain recovery 
of this patient, who had suffered a broken back in an accident and who 


had to be placed in a cast. Air conditioning is continuing to find wider 


ees 


applications in hospitals. 


— are being acclimated to the | 
mate of sunny California—in air | 


Conditioned greenhouses. Papayas | 


a lead ; 
and similar fruit-bearing trees are 


ing studied under controlled atmos- 
Pheric conditions. 
on being made on orchids 
mh have some future bearing on 
"Ss knowledge of glandular func- 
ons in the human body. 
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nterested in quick freezing ? 


(and who isn’t nowadays?) 


READ HOW “FREON”* REFRIGERANTS MAKE 


LOCKER PLANTS MORE PROFITABLE 


OOLING EQUIPMENT using one 

of the “Freon” refrigerants offers 
so many advantages to locker plant 
operators that it is now used in the 
majority of new installations. 


The most obvious advantage of 
“Freon” refrigerants is their complete 
harmlessness to foods of any kind. 
There is no danger of heavy losses 
through spoiled meat, vegetables, 
fruit or berries if any of the refriger- 
ant should leak out. Many owners of 
locker plants have found that dem- 
onstrations of the complete harm- 
lessness of “‘Freon” refrigerants to 
foods are very effective in soliciting 
business. 


“Freon” refrigerants permit use of 
the newer and more modern methods 
of refrigeration, where direct expan- 
sion is used instead of brine coils. The 
plate system of quick freezing, em- 
ploying compressors using ‘‘Freon” 
refrigerants, provides the fastest and 
most economical type of freezing. 
Foods in direct contact with the 
plate freeze faster than when they 


rest on pipes, which provide only a 
fraction of the direct cooling area. 
Packages retain their attractive ap- 
pearance... there are no ridges such 
as may be formed by pipes. There is 
less frosting of plates, and if frost 
occurs, it can be removed quickly 
and easily with a brush. This is an 
extremely important advantage. 


The compactness of the plate sys- 
tem, and the speed with which it 
freezes foods, means that a smaller 
quick freezing room can be used, 
thus giving you more locker space to 


a <a 


FREON 


REG. U. S. PAT. OFF, 


sof: sefrigeran 


***Freon’’ is Kinetic’s registered trade 
mark for its fluorine refrigerants. 


produce income. Furthermore, there 
is no need to invest in large amounts 
of iron pipe. 


Initial costs are less than for brine 
systems operating at freezing tem- 
peratures. Where brine is used at ex- 
tremely low temperatures in order 
to cut down on the amount of pipe 
used, the necessity of cooling the 
brine to such a low temperature re- 
sults in high operating costs. 


Further, brine at extremely low 
temperatures presents serious de- 
frosting problems, and increases the 
dehydration of unwrapped foods. 
Neither of these problems occurs 
when systems employing “Freon” 
refrigerants are used. 


‘ These are some of the reasons why 
an ever-increasing proportion of new 
locker plants install compressors us- 
ing “‘Freon” refrigerants. Be sure to 
make a thorough examination of the 
advantages of “Freon” refrigerants 
before you make up specifications 
for locker plant installations. 


KINETIC CHEMICALS, INC., TENTH & MARKET STREETS, WILMINGTON, DELAWARE 
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; F bies Play Big Role | ter Heater Advertisi 
Sales Insurance’ Plan of Texas Dealer Babies Play Big Role In Water Heater rtising rn 
‘On the Books’ R’ PER ae 
“ i Roe ee 
Keeps Old Customers ‘On the Books’ MO7HER’S 8/6 HELPER... co muenn i ( 
P Pre or -—_ e punctual, bat —- —— AND , 
4 . et ve" io ae aie ch ar ti det a 
Once A Customer Always A Customer’ Is Aim men ime ath Bly til lay of bw FREEZE ME 
is one of the best time and work savers in our home." 
4 . 4 4 . 53 
Of Store’s Persistent ‘Follow-Up’ Policy eee 
«t's a safe appliance to have in your home. Safe because it’s 
flameless. Children can ply around it in perfect safety. and 
SAN ANTONIO, Tex.—‘‘Sales-In- , salesman has his own customers, yc yen yo ay fm Se. Sich 
surance” through a sustained, per- | and when an account has been paid prepares = 
sistent follow-up of present appliance | up, it is up to him to keep it alive. GET THE FACTS ABOUT LOW. COST is 
customers as logical purchasers of “Through our credit department, anes se as cee 
additional merchandise has been an | each man is notified as soon as an ‘ a 
important factor in keeping monthly | account is fully paid; or, if the $ DOWN! S| 
volume at a high level the year | account is an old one, or one that ~l 
around for San Antonio Music Co., | is exceptionally good, the salesman ee mn or. 
reports Fred Brinkley, radio and | is notified of the status at regular PER deapeig DIC Mey t a 
refrigeration sales manager. intervals so that he may keep that N 0 R ] H E R N §] A T i § p 0 W E R ( 0 M P A N Y sy i np om te 
Concentrated upon customers whose | customer informed of new lines that : ' ; : ' oe me sane nom nase _ 
accounts have been paid up, or whose | have been received, or anything (Above) This eye-catching advertisement is one of a series = erage xs : yb eo red ne 
credit ratings enable them to make | special that might lead to a sale. won first honors for Northern States Power Co., Minneapolis, in the Wt Dads ie aay eng aor having in en ent: 
more purchases, there’s nothing in- national contest sponsored by the Modern Kitchen Bureau for the Pid ier n stat "et 
volved in the plan that any dealer SALESMEN WRITE LETTERS best newspaper advertising campaign on electric water heaters. ccuaesaeidsaieianaeee Pram 
can’t follow, Mr. Brinkley says. “When the salesman is notified that This winning series was prepared under the direction of T. H. Kettle, Answer that Crying Need for Hot Water meet 
Perhaps the only unusual thing about | an account is paid out, he immedi- advertising manager, who received the first prize of $250. with on Electric WATER HEATER Bake1 
it is that the company kept at the | ately writes that customer a letter. Miao ene sist og 
plan until it began to produce real | These letters are short, personal (At right) A sample of the series which captured second place Aa 
sales results. notes, mentioning a number of in the competition, this advertisement was used by Indianapolis a 
articles in which the customer might | Power & Light Co. John G. Longsdorf, the power company’s «6 
ESTIMATED RESULTS be interested, thanking the customer advertising manager, received the second prize of $100. Electric Building, 17 N. Meridian + Phone RILEY 7622 + 5610 £. Washington sisted 
As an example of how the plan is for the business already enjoyed, and . : - - 
producing tg San Antonio Music expressing a wish that the salesman | customer on our books, and it is up ; a few pieces of furniture—anything The current oo, of phono- = 
Co., Mr. Brinkley estimated that of | may be of service again at some | to the salesman to see that this is | to keep the account open. ST a near ag big: eed pt 
those customers who have closed | future date. accomplished, _or to have a pretty “If the customer is not ready to vonage po. eaege ns gil gp yo or ong 
their accounts during the past month, “If it is convenient, the salesman | good explanation. open up a large account at the time, pa ie glint per ae 
approximately 25% will be back on | makes a personal call. If not, and “In addition to radios and refrig- | he tries to sell something of less cis a ane sleds he veoh To 
the books within 30 days, and of | the customer does not come in | eration, we have major and minor | cost—an electric iron, a toaster, a ps ome i tae Ga alee an aos, 
the remainder about 80% will be- | within a reasonable length of time, | appliances, pianos, musical merchan- | waffle iron, percolator, new radio, or in te & ak ae ae ponaea 
come customers of the store again | he writes again. dise, phonographs and records, and | some merchandise on which the pay- Pre eo A oa tan ‘ae sae rn 
at some future date. “We are not so much interested | furniture. Consequently, if a sales- | ments will be less. If we did not do —_ ts <u cau el 
“We place the responsibility of | in whether the salesman depends | man has sold a refrigerator, and the | this, a competing house might get pea in thn seek” . came 
this follow-up directly upon the sales- | upon letters or personal calls. But | account has been paid out, he tries | the account, and then all the effort g : join 
men,” Mr. Brinkley says. “Each ' we are interested in having that | to sell the customer a radio, piano, put forth in getting this pict Mauri: 
building up and sustaining goodwill, . ° 
and selling merchandise, would be Display Kitchen Award 7 
wane F il Li 5 ) comme 
7\/), Horsepower Century Squirrel HERE’S ONE WAY! Spurs u - ine a es cialize 
Cage High Torque Motor driv- install 
ing a compressor. “One of our salesmen had an ac- top, W 
count on which he had worked for | James & Co. Sponsors Contest gate | 
some time. He had sold a washing ’ ’ Under 
machine, and the account was about To ‘Balance’ Dealer Sales tube | 
tones gh y regen Pre he - ‘pe oe below, 
roug. n her son an oug a A — - upwar 
saxophone. The salesman was not | while for its dealer organization to i ne 
in at the time, and the sale went | turn from ee = a per questic 
through the regular channels. sales job on e entire enera install 
“When the salesman learned that | Electric appliance line, James & Co., it, Mr. 
the purchase had been made, he | G-E distributor, offered a complete Typi 


called on the customer, explained 
that he had lost his commission, and 
concluded that she should drum up 
some business for him to make up 
what he had lost. She agreed, and 
the business came in during the 
following week. 


model kitchen, ready for floor dis- 
play use, to the company showing 
the best “all-around” performance 
record during May and June. 

Aim of the contest, according to 
Robert Brenner, promotion manager, 
was to make dealers conscious of 


Pr 
B 


the extra sales opportunities possible a 

SALESMEN SELL FIRM through promotion of the entire G-E oe 

“The letters I mentioned are all line, rather than specializing . ein 

written on the firm’s letterheads, but product, such as refrigerators, to the quality 

they are signed by the salesmen. exclusion of the others. dollars 

When a salesman leaves the organi- Model kitchen offered in the con- grower 

zation and a customer inquiries for | test included refrigerator, range, Three | 

him, we do not try to hide the fact | dishwasher, disposall, cabinets, sink, Nebras 

that he is employed by a competitor. | and accessories, and was valued at The - 

We train our salesmen, however, to | $850. cal ref; 

sell the firm as well as themselves, The contest covered St. Louis, East truck j 

and that they are offering this | St. Louis, and some of the southern battery 

cooperation and interest because it | Illinois territory, and refrigerators, large c 

is a store policy. Because of this, | ranges, electric sinks, laundry equip- refriger 

we lose very few customers through | ment, water heaters, vacuum clean- the ope 

A VY, if T E T a a salesman making a change. ers, cabinets, and kitchen accessories refriger 

S$ Ss ai r e Ou ae I “I want to again impress the im- | Were included in the “balanced job” cold, di 

a a = e portance of keeping the customer | Program. of thes 

E ffi cien f M a fo r oO Pp era f 10m! sold, and sold through your store. | Three St. Louis dealerships walked acar d 

That is why, if the customer is not | off with top honors, first award going In ad 

ready to open up a large account, | to Ross Appliance Co., 4275 Easton ess rey 

we endeavor to sell something that | Ave., with May Appliance Co. and surface 

’ in of dition, Century Type SCH Motors will total only a few dollars. Union Appliance Co. next in line. ee 

IN ANY REFRIGERATION OR AIR- have the necessary high torque to start and A a 

CONDITIONING INSTALLATION, bring the modern refrigeration compressor hundre¢ 
up to full speed without over-motoring the 

QUIETNESS IN STARTING AND er This ch i age Pay $25 

RUNNING IS AN IMPORTANT running load. his characteristic is an ad- Service, 

FACTOR—it contributes much to vantage in obtaining the most efficient oper- more | 

user satisfaction ation from the motor. are doi 

° P . quality 

All this has been proved in thousands of TH i JOBBER WHO WORKS FOR Yielding 

installations. — S 

CENTURY Type SCH High Torque Motors— eastern 


1] Have won wide acceptance by the air- 
conditioning industry because of unusual 


quietness of operation. 


For many years Century has specialized 
in the problem of refrigeration and air-con- 
ditioning motorization. As a result, Century 
has developed specialized motors which have 


met the exacting needs of thousands of instal- 


lations made by your industry. For complete 


ANSUL WORKS FOR YOU 


PR 


2 During the starting period, there is no out- 
ward evidence of laboring under the heavy 
loads they are starting. 


THAT’S HIS BUSINESS, and that’s why 
he’s in business. We’re proud of the 
Ansul Jobber Organization ....as 
proud of these men as we are of our 
Ansul products. And we feel certain 
these Ansul Jobbers are as proud of 
their wholehearted, friendly service 
to you as they are of their business 
integrity. Let the Ansul Jobber near 
you begin serving you now! 
Agents for Kinetic’s “Freon-12” 


ANSUL CHEMICAL COMPANY = Wis'owsim 


information on the entire Century line, call in 
your nearest Century Motor Specialist today. 


CENTURY ELECTRIC COMPANY 
1806 Pine Street St. Louis, Mo. 


Offices and stock points in principal cities 


ANSUL 


SULPHUR 
DIOXIDE 


METHYL 
CHLORIDE 


a 3 Their remarkable freedom from vibration 


eliminates motor vibration from being 


transmitted to surrounding rooms. 
fe " MOTORS 
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ae 4 ne of the Largest Exclusive Motor Manufacturers in the World 
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By Henry 


TOLEDO—Thirty thousand dollars 
in commercial refrigeration and air 
conditioning business in the first two 
and one-half months of operation is 
the record stacked up by Martin 
Engineering Co. here. The new firm, 
which was organized by Hugh S. 
Martin, handles Carrier commercial 
refrigeration and air conditioning 
equipment, Koch display cases and 
refrigerators, Temprite beer and 
liquid cooling, and Taylor freezers. 

Both Mr. Martin and William 
Meagley, office manager, were for- 
merly associated with the Howard 
Baker Co., former Carrier distribu- 
tor here. 

Commercial refrigeration sales for 
the organization are in charge of 
A. C. (Tex) Sizemore, who is as- 
sisted by Al Pimenita, Howard Gar- 

a. rett, and George Hancock. These 


“a men cover the entire Toledo area, 
or making calls in Sandusky, Findlay, 
or and Tiffin, Ohio, as well as Monroe 
or and Adrian, Mich. 
ed To complete his service depart- 
an ment, Mr. Martin obtained two men 
he from Texas, where he was formerly 
nt engaged in the refrigeration busi- 
an ness. Fred Katz and John McBride 
came all the way from Dallas to 
join the Martin organization, and 
Maurice Remer was recruited from 
| Toledo. 
The company handles all types of 
commercial installations, but  spe- 


cializes on beer cooling. Temprite 
installations are made with a glass 
top, with the name of the owner’s 
ost place of business etched in the glass. 
Under this glass, a continuous Neon 
tube lights up the Temprite unit 
below, and diffuses a soft green light 


It’s Surprising How Much Refrigeration 
Can Be Sold To A Hamburger Stand 


New Toledo Dealership Does $30,000 In 
First 2 Months; Demonstration Tricks Help 


Knowlton 


which have been made by the Martin 
company is the “White Hut” ham- 
burger emporium. While small in 
size, this business operates day and 
night on a quick turn-over basis, 
and the most complete mechanical 
equipment is used to insure rapid 
service. 

Air conditioning supplied from a 
Carrier 5-hp. compressor is supple- 
mented by a gas-fired Sunbeam warm 
air heating system. Conditioned air 
enters the one large room through 
two diffusing grilles located in the 
rear wall. Summer-winter thermo- 
static control is used. 

Food used in the busy establish- 
ment is stored in a walk-in refrig- 
erator, served by a Carrier cold 
diffuser. A 1-hp. Carrier compressor 
also supplies liquid “Freon” to coils 
running through the bottom of an 
open beverage cooling box. These 
coils are protected by being encased 
in conduit, and are also covered by 
a metal screen. 

The beverage box, where “pop” 
is cooled in water, is left open at all 
times to provide easy access. During 
busy hours from 3 to 6, counter 
boys dispense cold drinks without 
having to stop to open the top of the 
box. 

The White Hut is also equipped 
with a soda fountain, soft ice cream 
machine, and a carbonator, all of 
which was installed by the _ local 
Bastian-Blessing organization. 

“Up to the present time we have 
been getting most of our business 
on a straight 100% mark-up on cost,” 
declared Mr. Martin, in commenting 
on pricing practices in the field. 
“We realize this is not possible on 
the large air conditioning systems, 
but it is the only way to keep 
solvent in the commercial refrigera- 
tion business. We let the ‘cheap’ 
jobs go by, and take the ones where 
we can make a decent profit.” 


th- upward through the frosted glass. 
to The novel effect created causes many 
ed questions to be asked regarding the 
ral installation, and the firm that made 
0. it, Mr. Martin says. 
ete Typical of the many installations 
jis- 
ng 
08 Pre-Cooled Potatoes 

e e 
to Bring Better Price 
e ’ 
of 
bie LINCOLN, Neb. — “Precooling”’ 


potatoes by means of portable refrig- 
eration units mounted on trucks, an 
the ultra-modern idea in marketing fancy 
quality spuds, is bringing extra 


sit dollars to the pockets of potato 
growers in Nebraska this season. 
Be, Three of the outfits are working in 
= Nebraska. 
. The motor providing the mechani- 
cal refrigeration unit mounted on the 
ast truck is run from a special storage 
ern battery and generator hookup. A 
ars, large canvass tube is hooked on the 
lp- refrigerating unit and entirely fills 
veil the open door of an ordinary railroad 
we refrigerator car, A fan blows the 
ob cold, dry air into the car, and one 
of these outfits cools the spuds in 
ked 4 car down from about 84° to 50° F. 
ing In addition, this refrigeration proc- 
a ess removes 30 to 35 gallons of 
an Surface water, if the spuds have been 
1€. washed, and about 15 gallons if they 
a haven't. 
A car of potatoes contains three 
hundred 100-Ib. sacks, and farmers 
Pay $25 a carload for the precooling 
Service. It is one of the things the 
more progressive potato growers 
are doing to get an attractive, top 
R quality product on the market, 
yielding a price around 25% greater 


than for ordinary in the 


eastern markets. 


spuds 


Langston Gets Dallas 
Super-Market Job 


MOUNT PLEASANT, Tex.—Con- 
tracts for all of the refrigeration 
equipment to be used in the new 
Wilson Super Market, have been 
awarded to the Jack Langston Co., 
of Dallas, Weber show case dis- 
tributor. 

The Wilson Super Market will be 
one of the most complete and 


modern in the state when completed. 
It has a front footage of 120 feet. 


Refrigeration Tubes 
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ARE YOU LETTING THIS BIG 
PROFIT OPPORTUNITY GET AWAY? 


The refrigerator locker business is booming. 
Be sure of your share of profits-- with A-S-E 
Froz-n-Food UNIT lockers. They've been proved 
outstanding for every refrigerator locker plant 
requirement - - easy to sell--easy to install - - 
with no unprofitable servicing - - steady repeat 
orders. 
this money-making line. You can, too. Write us 
today for all the facts. 


SOLD ONLY BY REFRIGERATION 


ALL-STEEL-EQUIP COMPANY 


108 Kensington Ave. 


Hundreds of dealers have cashed in on 


DEALERS AND DISTRIBUTORS 


incorporated 
Aurora, Ill. 


Ve 


Bastian-Blessing Buys 
13-Acre Plant Site 


CHICAGO — Bastian-Blessing Co., 
outgrowing its present plant at 
240 East Ontario St., has purchased 
a 13-acre site in the northwest sec- 
tion of Chicago, on which it will 
erect a new factory building, of one- 
story construction, with approxi- 
mately 165,000 sq. ft. of floor space. 


The new plant, which will be ready 
for occupancy about the first of 


next year, will be equipped with 
modern machinery, and will have its 
offices and showrooms air condi- 
tioned. . 

Bastian-Blessing, which manufac- 
tures a line of soda fountains, ice 
cream and frosted foods cabinets, 
counter ice cream freezers, carbo- 
nators, and kindred equipment, re- 
cently enlarged its Grand Haven, 
Mich. plant, by adding a new wing 
containing 35,000 sq. ft. of floor 
space. The plant now has an area 
of 130,000 sq. ft., most of which is 
devoted to the production of deluxe 
equipment. 


Temprite System Pre-Cools 
Bottling Plant Water 


ELMIRA, N. Y.—Community Ap- 
pliance & Contracting Corp., refrig- 
eration specialists, have installed a 
special pre-cooling unit in the loading 
end of the Fawn Beverage Co.’s 
automatic bottle washing machine. 
The unit consists of a 714-hp. Kel- 
vinator condenser connected to a 
Temprite machine, with a capacity 
of 500 gallons per hour of water 


cooled below 40° F. 


The sweltering sun heads a 
profit parade—THANKS TO BRUNNER 


The blistering rays of old Sol team up with modern-minded 
merchants—sending customers scurrying in for air-cooled 
comfort and for purchases. Restaurants, drug stores, beauty 
shops, theatres—in fact, any place where the public is 
served becomes a more popular rendezvous with Brunner 
refrigeration on the job. And Brunner refrigeration accom- 
plishes the cooling task with marked economy! That's be- 
cause of the smooth-running, dynamically balanced design 
of Brunner Condensing Units... their quality construction, 
with oversize parts at all important points of stress... their 
extreme precision of manufacture... Besides the larger 
air conditioning models, the Brunner line comprises air 


and water cooled condensing units for all types of com- 


mercial applications, from % H.P. to 25 H. P. Catalog on 
request. Brunner Manufacturing Co., Utica, N. Y., U. S. A. 
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BRUNNER MODEL W-25,000 
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A super-built, 4 cylinder, 25 H. P. condensing unit 
... water cooled...for heavy duty installations. 
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Imagination 
Triumphs 


MERICAN industrial progress 

is based on the idea of 
continually lowering the price of 
a manufactured product through 
mass production and_ scientific 
study. Concurrently, quality of 
the product is steadily improved. 


This seeming miracle—of mak- 
ing something better and better 
yet selling it cheaper and cheaper 
—has been performed over and 
over again in this Land of 
the Free. 


Reducing Cost Extends Market 
And Vice Versa, But 
Not Ad Infinitum | 


The more units of a product 
that can be made, the cheaper it 
can be sold; and the cheaper it 
is sold, the more units can be 
made. There is a point, of course, 
where the law of diminishing 
returns and the saturation point 
get together to slow down 
this interesting cycle. It’s a 
point, however, which may not 
have been reached as yet in the 
refrigeration industry. 


World sales of made-in-America 
household electric refrigerators 
during June totaled 339,000 units, 
which was a new high for that 
month. And the six-months ship- 
ments of household refrigerators 
reached the new record total of 
1,922,000 units. This figure is 
93,000 units higher than was 
recorded in the first six months 
of 1937, the year in which 
the industry’s all-time record of 
2,559,000 units was established. 


Predict New All-Time High 
Mark For Household Sales 


There is every indication that 
the year 1940 will see a new 
record established by the house- 
hold refrigeration industry, con- 
tinuing the progressive upswing of 
its sales curve, which has moved 
higher almost uninterruptedly each 
year for the past decade and 
a half. 


Concurrently with the rising 
sales curve has gone a sinking 
price curve. There seems to be 
every reason to believe that the 


two phenomena are closely related. |! 


At the beginning of 1940, 
when Frank Pierce of Kelvinator 
gambled that his company could 
double its 1939 production by 
drastically lowering prices on its 
household refrigerators, there were 
a lot of long faces around the 
industry. 


Lugubriously, people shook their 
heads and said: ‘“They’ll never 
make it. They’ll go broke trying, 
and in the meantime they’ll ruin 
business for the rest of us.” 


Frank Pierce Calls His 
Shot—and Makes Good 


Today, however, Mr. Pierce can 
point with pride to the fact that 
not only did he call his shot on 
his own company’s _ production 
(to date Kelvinator sales are 214 
times 1939 sales), but he didn’t 
ruin business for the rest of 
the industry, either, as you can 
see by looking at the figures 
just quoted. 


Shortly after Kelvinator’s an- 
nouncement, the new Frigidaire 
models were introduced, and their 
prices were still lower. Freely 
the calamity howlers predicted 
that Frigidaire would boost its 
price schedule within two months, 
that for once President Biechler 
had overstepped the mark. 


Frigidaire Establishes New 
Record For One Manufacturer 


But he knew what he was 
doing, as is attested by the fact 
that Frigidaire passed the 500,000- 
unit mark by the beginning of 
summer, and was still turning 
out refrigerators five days a week 
in July. 


Other firms have had comparable 
records. And out in the field 
most of the complaints heard 
early in the year have faded to 
faint grumbles something to the 
effect that “if only we'd had 
bigger margins, boy! the dough 
we'd have made this year!” 


The lower prices have had the 
additional tonic result of rebuffing 
the tendency to “shop around” 
for cut prices, and to _ place 
exorbitant values on trade-ins. 


Possibility That Public Will 


Accept Present Price Level 


Somehow the general public 
seems to have accepted the idea 
that 1940 prices are rock-bottom. 
They bought in droves at those 
prices this year. Next year, with 
improved employment and higher 
payrolls, those same prices should 
be equally attractive, and should 
be accepted as a standard base— 
much as the automobile industry 
has established and maintained 
acceptance for a standard price 
base during the last few years. 


However, it should not be 
thought that the 1940 season is 
over. Fall retail business seems 
likely to be the greatest in the 
industry’s history. 


LETTERS 


Ted Glou Believes 
‘Jobber’ Is OK As Title 


Central Service Supply Co. 
Wholesale Distributors 
409 E. Jefferson St. 
Syracuse, N. Y. 
Editor: 

Your editorial on “New Words,” as 
well as the rest of the editorial page, 
in the last issue of the News has 
been carefully read. 

While Bill Keefe and Harry Alter 
may be right in that the word 
“jobber” is misleading for those 
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people in the industry who are 
wholesalers it certainly satisfies a lot 
of the companies doing business today. 
You will note from our stationery 
that we do not call ourselves jobbers 
but wholesale distributors and the 
next time a reprint of our stationery 
is made we believe we shall change 
this to wholesale merchandisers. 

Taking your definition of the word 
“jobber,” numerous and in fact too 
many of those engaged in the business 
similar to ours and the Harry Alter 
Co. are really jobbers in the sense of 
your definition. Not only do they 
have “distress merchandise” and 
“job a lot of merchandise” but they 
also have “job prices,” “distress 
credit terms,” and “what not policies.” 
It would seem that those engaged in 
this particular branch of the business 
should look for ethical methods of 
conducting their business rather than 
an ethical word which will permit 
certain organizations to get prices to 
which they are not entitled. 

If the companies engaged more of 
their attention to merchandising and 
maintaining manufacturers’ schedules 
their reputations as good distributors 
would precede them and instead of 
necessitating their writing for lines 
to merchandise, the manufacturers of 
these lines would seek them as good 
merchants. 

I believe that the efforts of the 
National Refrigeration Jobbers Asso- 
ciation as well as the manufacturers 
of parts have a big enough job get- 
ting their houses in order to maintain 
prices among their members. 

At the last All-Industry Exposition 
in Chicago the writer called this to 
the attention of several members of 
the Refrigeration Jobbers Association 
(our company is not a member). 
The writer mentioned the price cut- 
ting tactics of a member jobber to 
several jobbers who are members of 
the association and stated that when 
the jobbers association could stop 
the price cutting tactics of their 
members then our company would 
give serious consideration to joining. 


“If you join the association we can 
use more pressure against our mem- 
bers not to cut prices in territories 
where the jobbers are all members” 
was the reply the writer received. 
While this may not represent the 
policies of the association it certainly 
indicates some of the things that 
need correction before this association 
ean look for additional membership 
from non-members. 


These are only a few of my 
thoughts along these lines which I 
believe you will find constructive. 
As a pioneer in the refrigeration 
industry and one who has seen the 
destructive methods of the radio and 
automotive fields and their effects 
upon the members of their repre- 
sentative fields I am desirous of 
seeing these things eliminated from 
the refrigeration industry. 

THEODORE I. GLou 


Ben Dickter Suggests 
‘C. T. Engineer’ 


36020 164th St. 
Flushing, L. I. N. Y. 
Gentlemen: 

In reference to your semantics cam- 
paign, may I suggest for service man 
the name Cold-Temp Engineer, or 
C. T. Engineer to raise the status of 
the man from ordinary mechanic to 
the professional class in due respect 
for his specialized knowledge and 
long years of study to become expert 
in his field, 


ogee TR ae any, < Sater 


Likewise the parts jobber can be 
called a C.T. Parts Supply House, 
which with long usage will make it 
a respected institution instead of the 
incongruous name of parts jobber it 
now bears. 

Respectfully submitted, 
BEN DICKTER 


Sorenson Likes 
‘Ref. Technician’ 


Utilities Engineering Institute 
404 N. Wells St. 
Chicago, Ill. 
Editor: 

In reference to your editorial in 
the July 17 issue in which you started 
a very fine movement toward some 
better words to replace “jobber,” 
“serviceman,” etc., I would like to 
point out that our school has for the 
past 14 years been designating our 
graduates as “refrigeration  tech- 
nicians.” 

The fact that so many of our 
graduates who have become success- 
fully engaged in employment or in 
business within the field of refrig- 
eration have adopted that same 
explanatory phrase under their name 
on business cards, letterheads, etc., 
would indicate a certain amount of 
acceptance of that particular designa- 
tion. It is also a correct description 
of the class of worker who is 
generally referred to as a refrigera- 
tion serviceman. 

E. P. SORENSEN, President 


Westbrook Relates 
Entertaining Fable 


Westbrook Carburetor Electrical Co. 
Factory Distributors 
San Antonio, Texas 

Editor: 


It just came to our minds that you 
may wish to publish some future week 
the attached little story, which fits 
very well with the type of merchan- 
dising that is carried on these days. 

If you are not interested or don’t 
think the story should fit, just place 
same in the paper-basket and let it 
go at that and with kindest regards, 
we are. 

CLYDE B. WESTBROOK 

The Story of the Long Eared Ass 


‘At the beginning of things when 
the world was young, the Donkey 
was esteemed by all the tribes of 
men as the wisest of animals. The 
good Sheik El-Sta-Shun-Air owned a 
great herd of these sagacious beasts, 
= was the pride and joy of his 
ife. 


Other Sheiks from miles around 
came to listen and marvel at the 
wisdom of the herd. At such a time 
came even the Prophet himself—most 
learned and wise of all the sons of 
the East. With much glowing of 
pride, El-Sta-Shun-Air led him out to 
the herd and said: 


“Behold, O Prophet, the wise and 
talented asses! Converse with them, 
test them and see if they are not 
verily wiser than forty trees full of 
owls.” 

Then the Prophet addressed the 
Asses—“Let us test your wisdom,” he 
said. “Answer me this question: 
What would an Ass require for a 
three days’ journey?” 

And they counseled among them- 
selves and then made reply. “For a 
three days’ journey, O Prophet, any 
Ass would require six bundles of hay 
and three bags of dates.” 


“Very good,” quoth the Prophet, 
“that soundeth like a fair and proper 
price.’ Whereupon’ El-Sta-Shun-Air 
broke into loud chuckles and said, 
“Did I not tell you they are passing 
wise?” The Prophet answered, 
“Wait!” And he began to address 
the Asses again. “I have for one of 
you,” he said, “a three days’ journey, 
but I will not give six bundles of hay 
and three bags of dates for making 
it. Let him who will go for less 
stand forth.” 

And behold they all stood forth and 
all began to talk at once. One would 
go for six bundles of hay and two 
bags of dates. Then another for 
three bundles of hay and one bag of 
dates, until finally one especially long 
eared Ass agreed to go for one 
bundle of hay. Then spoke the 
Prophet, “Fool,” quoth he, “you can- 
not even live for three days on one 
bundle of hay, much less profit from 
the journey.” 

“True,” said the long eared Ass, 
“but I wanted to get the order.” 

And from that far-off date to this, 
Asses have been known as fools, and 
price cutters known as Asses. 


Locker Plant Operators 
Need Manual 


Frigidaire Division 
General Motors Sales Corp. 
1729 East 22nd St. 
Cleveland, Ohio 
Sirs: 
We have been advised that possibly 
you publish a manual for the operator 
of a locker plant. 


As you probably know, there are 
a hundred and one details in connec- 
tion with the plant with which the 
new owner is not familiar. In selling 
our equipment for the plant, we try 
to advise them on the many problems 
but it would be much simpler if they 
were in a manual. 

If there is such a book, would you 
be kind enough to send one to us on 
approval and if it is what we are 
looking for, we would be glad to 
purchase it and probably additional 
copies. 

FRANK TRESE, 
Commercial Refrigeration 
and Air Conditioning Div. 

Answer: Refrigerated Locker Stor- 
age (Manual LS-1 in the Refrigeration 
Library which we publish) is a book 
that should fill exactly the need that 
you specify. 

Much of this book is devoted to 
“experience stories” of successful 
operators of refrigerated locker plants. 


Where To Find 
Motor Products Corp. 


G. H. Emmin and Associates \ 
Sales Engineers \ 
616 S. Michigan Ave. 
Chicago, Ill. 

Sirs: j 
In the July 31 issue of At { 
CONDITIONING .& ReFRIGERATION NWS 
you have an item describing the new 


deep-freeze unit that is going to >° { 


manufactured by the Motors Products 
Corp., Chicago. 

We are unable to locate these 
people and would appreciate your 8!V~ 
ing us their address in Chicago. 

G. H. EMIN 

Answer: Address of Motor Products 
Corp. in the Chicago area }5: 


2301 Davis, N. Chicago, IIl. 


a wy ‘ ; 
2 SE 
ar te 
& | —_ —————————— ————SS 
es ae 
a = z Pe a RR AAMT IT i 
: coun = pn = 
ee = e = 
—_—_ = F ? = 
= Wye e 
$$ _ 2 
—— — ad 
| = 
| =\ HET 
= ae \ 
| a z mM a” ah 
aaa ane oh ? 
— , | r. gZ 4; a = . & % — “Wy 
, Ey AK ’ 
| a 
we lll 
/ —_— 
| . q i Po : on = 
é 7 / BBE 
e.: ENE 3 
ee ON, 
= — 
os ee n 
66, 
B 
je 
m 
agg ic 
4 is " 
=. a ye 
— 1 
= 01 
eae > 
i Ir 
a bt 
oe: ; 
Pe te 
ul 
he 
; j M 
“~ 
i sy ple 
= a sa 
pay decmnumboeas CO) 
= i ce % ref 
3 tor 
; the 
fig 
ae set 
: off 
: Be aintitinaiatenin ex¢ 
oO ee Be “ 
1 
‘ ma 
| ing 
| ma 
job 
| 2 
* | } on 
| all 
| | | ser 
| 
late 
| 3 
| | it i 
| the 
pro 
4 
the 
oth 
| mat 
ser 
5. 
| mat 
a Sure 
. his 
| 6. 
the 
a | 
*: } 
| | 
Ke | | 
4 | | 
: te 
a ee ' | a 
aphak nak = be : : ‘ , ; 
cf ; c a Eo os . ge * oo an S ‘ a . z : a2 c . ¥ a 3 3 ae : : emt ne ; : 
ae a ee et os e ae i Aupracwxdt fae ¥ = Me: ieee .* ; 5 : : cr me Ss oe pero Spear guia 
Rao te es ie: ae ee ee ae pea ee te ee ey eee a ee, ee ee ae ae eas" 


SESE SE RRS EMSST ELE PTET S 


AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 14, 1940 


—_— 


Free Installation Information Lures 


Servicemen To Jobber’s Store 


, NTROLS- 


mage ae 


a 


Wes Fischer (left), head of Baltimore Refrigeration Co., and Herb 


Frame (right), vice president, 


behind their sales counter. 


don’t spend all 
Instead, they are often out helping their 


their time standing 


servicemen customers with some tricky service or installation problem. 


Tom Wood (center) 
* 


is the company’s counter man. 


By Robert M. Price 


1926. He was later instructor in 
the Frigidaire service school in Balti- 
more, and became a branch service 
engineer. Mr. Frame also came up 
through the service end of the busi- 
ness. 


The engineering service to custo- 
mers “just happened,” according to 
Mr. Fischer. “Our customers knew 
we were qualified to give them help 
and were glad to do it.” Now 30 
to 40 technical questions a day are 
answered by Mr. Fischer and Mr. 
Frame. Careful handling of these 
requests, according to the rules set 
down by Mr. Fischer, returns in- 
creased sales and a larger customer 
list for serviceman and jobber. 


Siegel Furniture Co. 
Expands Third Time 


RICHMOND, Va. — Marking its 
third major expansion in 26 years, 
Bernard Siegel Furniture Co., which 
handles major appliances as well as 
furniture and other home furnishings, 
has opened new showrooms in a 
15,000-sq. ft. three-story building at 
11-15 N. 18th St. here. 

Among appliance lines carried by 
this firm are Westinghouse refrig- 
erators, ranges, and washers; Hot- 
point ranges and refrigerators; Zenith 
and Philco radios; Easy washers. 

Bernard Siegel is president. 


Bendix 6-Month Sales 
Up 292% Over 1939 


SOUTH BEND, Ind.—Sales of 
Bendix washers for the first six 
months of 1940 were 292% of those 
for the same period of 1939, reports 
J. S. Sayre, vice president in charge 
of sales for Bendix Home Appliances, 
Inc. 

The Bendix dealer organization 
numbers 435 more outlets than at 
this same time last year, Mr. Sayre 
said. Factory shipments during the 
first half of 1940 were 114% of the 
number shipped during all of 1939, 
he declared. 


he Poatable 
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SAVES CALL-BACKS, DELAYS— 
PAYS FOR ITSELF OUT OF 
GAS and OIL SAVINGS 


BALTIMORE — Showing service Typical of the helps to service men 
ae men customers the “how” and =| was a job described by Herb Frame, 
phet, “where” of equipment applications, | vice president of the jobbing firm. 
‘oper Baltimore Refrigeration Co., supplies | A service man had a customer who 
Air jobber here, has increased its custo- | was faced with the problem of dis- 
anid, mers’ incomes from sales and serv- | playing fish in a window. The sun < | \ 
wre ice—and in the process has kept its | load was heavy and ice costs for the all @ayton) CS 
ivess own sales on the constant rise. display cost about $1.40 a day. Tara ; 
e of This jobber is a newcomer in the Called in on the job, Mr. Frame 
rey, field, opening its doors in March, | suggested a refrigerated plate. The 
hay 1938. In 1939 sales were up 80% | idea appealed to the service man and 
— over the first year, and this year | the customer and a job was worked 
” sales are going ahead of last year. | out. Ice costs dropped to 18 cents 
ons In July, 1939, the store space was | g day. 
ould doubled to take care of increased 
two business. At the present time, about OTHERS FOLLOW 
for 60% of all the service men in the ‘ 
ig of territory come into the store reg- From this job, six more such re- 
long ularly, according to Wes Fischer, frigerated plates — sold. : The 
one head of the firm. service man cashed in on the jobs— 
the the jobber got the equipment sales 
can- HERE’S THE BAIT from these new applications. ¥ 
pane . ' Many of the requests for informa- q 
—_ Me nace ngs these service men in? | tion have to do with multiple hook- a 
Ass, aaa & oa ae Bows 4 i ao ups on commercial installations. ‘The q 
» equipment, he goes out with com- troublesome frosting of coils on such 4 
this, plete lotiewmnad on on his job,” he jobs used to be due to the compressor 4 
and says. “We are set up here pony give being too small for the job. Today i 
complete information on all types of 7 Been a “ pt A agers ll vel f 
netrigeretion jome—from % te 200 rey oh i for ‘cle ten ‘lee 
tons. We specify all equipment for them eal 1 ~4 = thet stay ‘sold.’” . 
the jobs and help our customers J x y A FITS IN THE BACK OF ANY CAR—even a EASY TO HANDLE— compact, tough and 
figure out the installation hook-ups. end adte aaa ces, Ue motorcycle compartment—The Dayton durable, telescoping* case of Swedish 
The service i : r / ? + i it gi ” job” i i i i —wi 
service men avail themselves of this | Fischer draws on his many years V-fuh sagiooetions testes tor oh ta | haawly RAINE Gennaro 
ery experience in service and engineering. 4 P a y 
wee He started out as a service and in- ing makes of automatic refrigerators. edges—strong leather handle and all- 
P Pe ie bg ne A sy ss or stallation man with Frigidaire in Saves call-backs, delay, customer squawks. round web strap. 
excellent means of keeping and add- “Weimente & Aehh 8 Date G sated 
sibly ing customers, he cites several 7 H 
rator “don'ts”: - 
” ; 
Bn NEGATIVE ADVICE = ; 
_ the 1.—Don’t rely on incomplete infor- i 
sling mation in specifying material or giv- a 
> try ing installation helps. If the infor- in 
a mation is incomplete go out on the rs 
ad job with the customer to get details. aes 
_ 2.—Don’t try to do a “selling job” a 
is on on the service man’s customer. Relay - 
pres all questions of the customer to the o 
a to Service man and work out the details me 
ional later with the service man. a 
_ 3—Don’t go out on a job unless a 
; it is absolutely necessary in helping o 
_ the service man select and install the a 
: e" proper equipment. mat OPEN ON THE JOB—the easy to handle 80% OF V-BELT REPLACEMENTS for house- 
_ 4.—Don’t betray the confidence of in Dayton V-Belt Service Kit includes an hold refrigerators are included in the 
the service man by “gossiping” with ae assortment of 43 fractional horsepower assortment of 43 Dayton V- Belts for all 
that other Service men. Keep all infor- jee V-Belts, which are visible at a glance— leading makes such as Frigidaire, General 
mation on jobs strictly between the is also a Ready Reference V- Belt Replace- Electric, Kelvinator, Norge, Servel, West- 
d to Service man and yourself. pat ment Catalog and the handy V-Belt inghouseand others.Complete withV- Belt 
ssful 5.—Don’t be careless in specifying pa Matchometer for quickly measuring Matchometer, Replacement Catalog and 
ants. material or giving information. Make 2 worn-out belts and instantly identifying Telescopic Carrying Case—saves call- 
= eh both the service man and = the correct replacement Dayton V- Belt. backs, delays — pays for itself. 
‘S customer are completely satisfied. . 
6.—Don't allow per 7 on and y HARTFORD CONN ASK YOUR DISTRIBUTOR FOR DETAILS, OR WRITE TO 
ie meee depleted. See that shhnanmcies THE DAYTON RUBBER MANUFACTURING COMPANY, DAYTON, OHIO 
man can get “what he BION UANLEY BIVO CHICAGO 1K WORLD’S LARGEST MAKERS OF V-BELTS 


wants, when he wants it.” 


* HIGH QUALITY 

* EASE OF HANDLING 
* 

* 


ae | COAST-TO-COAST DISTRIBUTION 
ese | x 3 DU PONT TECHNICAL ASSISTANCE J 
” u Pont pe Nemours & Company (INC.) q 
jucts See s.0ar OFF ice sce 


is: ’ ty Bee ; 


Kansas City, Newark, New York, Philadelphia, Pittsburgh, San Francisco 
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1005 a en ‘ 
Procedure In Making < ae [ PSYCHROMETRIC CHART | O73 HUMIDIFYING. POINT — 
90- ~ = ad z 
ied : aoe rel -o— * a —72— 
. effe , : ' 
Use of a Simplified — cone Hs _ ee 
, : . noi EXAMPLEDIT AM p pees eS _ at 
q = — ee —4— 
Psychrometric Char : nn, = tot 
a E ae = oe “ 3 70 us =e = T 
During the past several months the 7 2 EXAMPLE _ naa -- a hell d a 3 
Electrimatic Corp. has distributed, ood = a yw ne i, sat ¢ —%—o 
through its jobbers, some 30,000 of | ee © 3 e- F 60 i 8 
its new pocket psychrometric charts. 4 re al 5 ee 
This chart is a development of ; d moe . iE = ui 
Hal W. McPherson and Rollin H. 40- wele— g Wi so = ‘ 
Lacart of the Electrimatic Corp., 1 5 \ Saal 4 - mr . ~F tH 
and is said to represent a distinct if wa - zs ra) - F a 
advance over the chart published by ; _— oy) | 40 i C 
Mr. McPherson in 1935. oon ge” ot 4 ef 
To assist readers of the NEWS Lo a = so— 4 p 
who have a copy of the chart, Mr. ] in 
McPherson gives the following ex- ; 6+ 30 —si— te 
planation of how it is used, describ- COPYRIGHT 1940 ‘r pe 
ing the examples marked on the ELECTRIMATIC. CORP b — 
copy of the chart which is reproduced } fo 
~- — ec 


on this page. 


EXAMPLE 1 


“In a certain room, we desire to 
know what the air conditions are. 
By means of a sling psychrometer 
reading, we find that the dry bulb 
temperature is 85° and the wet bulb 
temperature is 70° F. 

“We place a straight edge on the 
psychrometric chart with one point 
of the straight edge passing through 
85° on the dry bulb scale and 
another point passing through 70° 
on the wet bulb scale, and draw a 
dotted line (marked ‘Example 1’) on 
the chart. 

“Starting at the right, the dry- 
bulb temperature scale is_ triple 
scaled with the sensible heat in 


B.t.u. per cubic foot, and cubic feet 


20- 


of volume. Through this triple 
scale, we know that the sensible heat 
content of the air is 1.49 B.t.u. per 
cu. ft. Also, we know that the 
weight of the dry air in the room 
is 72.9 lbs. per 1,000 cu. ft. 

“Moving to the left along the 
dotted line shown in Example 1, we 
come to the dewpoint line which is 
triple scaled with the latent heat in 
B.t.u. per cu. ft. moisture’ per 
1,000 cu. ft. 

“From this intersection, we learn 
that the dewpoint is 61° F., the 
latent heat content of the air is 
0.92 B.t.u. per cu. ft. and the weight 
of the moisture present in the air 
per 1,000 cu. ft. is 0.86 lbs. 


“Continuing to the left along the 
dotted line in Example 1, we learn 
that the relative humidity in the 
room is 46%. 

“Now, if we desire to ascertain 
the total heat content of the air, 
we have simply to add the sensible 
heat content, 1.49 B.t.u. per cu. ft., 
to the latent heat content, 0.92 B.t.u. 
per cu. ft., to arrive at 2.41 B.t.u. 
per cu. ft. as the total heat content 
of the air. 

“Also, if we wish to know the 
total weight of the mixture of air 
and moisture vapor in the room, we 
add the moisture content, 0.86 Ibs. 
per 1,000 cu. ft. to the weight of 
dry air, 72.9 lbs. per 1,000 cu. ft., 


———, 


THE PROGRESS OF 4 


1933 


Servel 
pump-forced lubri- 


cation on large 
sizes of refrigerat- 


ing machines. 


introduced 


WL 


= 


REPEAT BUSINESS 
MEANS LOW SALES COST! 


Servel Has Built Up 
a Profitable Back-Log 
of Satisfied Users 


WHEN Servel users get ready for 
additional refrigerating machines... 
their choice is almost always Servel! 


That’s because Servel refrigeration 
machines consistently give their users 
a bigger measure of dependability, 
performance and over-all economy. 


In the 20 years that Servel has 
been serving refrigeration users, a 
tremendous back-log of loyal cus- 
tomers has been built up. 
satisfied users, including thousands 


These 


of business men in every section 
of the country, know what Servel 


ean do. 


When _ they 


replace old equipment or expand 
their facilities, nothing but Servel 


will satisfy them! 


A steady, ready volume of repeat 
business means lower sales costs and 
for Servel 


greater profits 
and distributors. 


get ready to If you are 


satisfied 


further information. A note on your 
letterhead will bring details. Write 
to Servel, Inc., Electric Refrigera- 


dealers 


Evansville, Indiana. 


1 WANT ANOTHER 


SERVEL MACHINE 


interested 
advantage of Servel’s back-log of 
users, 


tion & Air Conditioning Division, 


in taking 


send today for 


thus we reach a total weight of the 
mixture in the room at 73.76 Ibs. 
per 1,000 cu. ft. 
Given: 
Dry bulb temperature 
Wet bulb temperature 
We find: 
Sensible heat content (B.t.u./cu. ft.).. 1.49 
Latent heat content (B.t.u./cu. ft.)... 0.92 
Total heat content (B.t.u./cu. ft.).... 2.41 
Dewpoint temperature 61° F. 
PROIBEIVS PUMIGI occ cc ccccsccccscce 
Moisture content (lbs./1,000 cu. ft.).. 0.86 
Weight of dry air (lbs./1,000 cu. ft.)..72.9 


eee e reer reses 


Weight of mixture (lbs./1,000 cu. ft.)..73.76 


EXAMPLE 2 


“Let us assume that we desire to 
heat the air in this room to 100° 
dry bulb, and want to know what 
happens to the other conditions. 

“To arrive at this result, we have 
simply to remember that heating 
does not in any way affect the 
dewpoint temperature. Hence, hold- 
ing the dewpoint of 61° constant as 
a pivot, we tilt our straight edge 
about this point, and draw the dotted 
line shown in Example 2 through 
the 100° F. dry bulb, and the 61° 
pivot on the dewpoint. 

From this line, we note: 

Lbs. dry air per 1,000 cu. ft....... 70.7 


Sensible heat in B.t.u. per cu. ft... 1.73 
Wet bulb temperature ........... 74.6°F 
Do |) all er are 28.7% 


Dewpoint, latent heat, and 
lbs. moisture are unchanged. 
“If we desire to know the total 


heat, and the total weight of the 
air, we add as in Example 1. 


EXAMPLE 3 


“Let us assume that we desire to 
humidify or cool this same room by 
means of spraying water into the 
air or by like means of evaporating 
water into the air. 

“We have only to remember that 
the wet-bulb temperature is un- 
affected by such introduction of 
moisture: hence, we hold our 70° 
wet-bulb temperature constant, and 
pivot about this point. 

“Suppose that the evaporative 
cooler or spray humidifier has re- 
duced our dry-bulb temperature to 
76.8° F. Passing our straight edge 
through this dry-bulb temperature 
and holding our pivot at 70° on the 
wet-bulb line, we arrive at our con- 
ditions as follows: 


Lbs. dry air per 1,000 cu. ft..... 74.2 
Sensible heat in B.t.u. per cu. ft... 1.35 
Latent heat in B.t.u. per cu. ft... 1.1 


Dewpoint in B.t.u. per cu. ft....... 66° F. 


Lbs. moisture per 1,000 cu. ft..... 1.04 
Relative humidity .................. 10% 
Total heat in B.t.u. per cu. ft. 

1.1 + 1.35 = 2.45* 


Total weight of the mixture in lbs. per 
1,000 cu. ft. equals 74.2 + 1.04 = 75.04 
*Error of 114%, see Example 1. 


EXAMPLE 4 


“Now, let us assume that we wish 
to air condition this air with a 
mechanical cooler, the gas tempera- 
ture being maintained by this unit 
in the evaporator coils we assume 
to be 40°. 

“To establish our pivot point for 


cooling, we draw a straight line as 
shown in Example 4, from the 100% 
relative humidity point to the 40° 
dewpoint. 

“The point of intersection between 
this line and the Example 1 line 
establishes the cooling pivot for the 
conditions of Example 1, when 
cooled by a 40° refrigerant. As we 
cool the air down, the condition line 
will always pass through this point. 

“To further make this discussion 
of cooling clear, we will cite an 
example of the use of the cooling 
pivot established in this example, (4). 

“Let us assume that the air has 
been cooled down to 70° dry bulb. 
Now, laying a straight edge passing 
through 70° dry bulb and the cool- 
ing pivot, we establish all the other 
psychrometric properties as follows: 
Lbs. dry air per 1,000 cu. ft....... 75.0 


Sensible heat in B.t.u. per cu. ft... 1.24 
Wet bulb temperature ............. 61° F 
Dewpoint temperature ............ §4.4° F. 


Latent heat in B.t.u. per cu. ft... 0.74 
Lbs. moisture per 1,000 cu. ft..... 
Relative humidity 

“If we desire to know how much 
cooling has been done, it is only 
necessary to subtract the sensible 
heat of the final condition from the 
sensible heat of the original condi- 
tion, and the latent heat in the final 
condition from the latent heat from 
the original condition. 

“Then, knowing the number of 
cu. ft. that have been circulated, we 
determine the total heat extraction, 
by simply multiplying by the sum 
of the sensible extraction plus the 
latent extractions. 

“The same procedure is used in 
arriving at the totals and changes 
in Examples 2 and 3. 


PIVOT POINTS 
“The pivot locations, of course, 
vary for all different examples and 
for all different refrigerant tem- 
peratures. This statement is true 
of all the pivots referred to in all 
four examples. 


WARNING ABOUT 
TRIPLE SCALES 

“As previously mentioned, the dry- 
bulb scale is triple scaled with the 
sensible heat and the lbs. dry air 
per 1,000 cu. ft. Also, the dewpoint 
scale is triple scaled with the latent 
heat in B.t.u. per cu. ft. and the 
lbs. moisture per 1,000 cu. ft. 

“Caution must be taken in order 
to avoid confusion in reading the 
triple scales concerning the weights. 
Remember the point of intersection 
of the dewpoint line is opposite the 
reading on the lbs. moisture per 
1,000 cu. ft. scale. 

“Also, the Ibs. dry air per 1,000 
cu. ft. reading is opposite the dry- 
bulb temperature. (See the dotted 
lines indicating this in Example 1.) 

“Other than the above mentioned 
possibility of confusion in arriving 
at the weights of the dry air and 
moisture, the chart is as simple and 
direct as it seems possible to make 
such a complicated instrument.” 
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Chrysler Finds Forced-Convection 
Cooling For Test Rooms Is Faster 


Two-Stage Compression, Complex Control Layout & 
Blast Heater Defrosting Are Features 


HIGHLAND PARK, Mich. — Air 
conditioned cold rooms—said to be 
the only ones of their kind in 
existence—have been installed by 
Chrysler Corp. in its new dynamom- 
eter laboratories here to produce 
practically any frigid temperature or 
humidity conditions desired for the 
testing of automobiles and _ their 
component parts. 

The Chrysler set-up consists of 
four test rooms, together with a 
compressor or machinery room and 
a control room. 

Largest of the test rooms is the 
40 x 30-foot chassis room, where as 
many as four complete cars or trucks 
can be tested simultaneously. Tem- 
perature in this room can be dropped 
as low as —40° F. This same 
temperature can be reached in the 
30 x 20-foot engine room, where 
operating tests on as many as 12 
engines can be run at the same time. 

Design conditions for the so-called 
“humidity room,” which measures 
10 x 20 feet, are 32° F. and 100% 
relative humidity. 

Coldest of all is the 3% x 6 x T- 
foot ‘“‘super-cold”’ room, in which the 
temperature can be pulled down as 
low as —60° F. This room is for 
use in testing materials, such as 
plastic parts, oils, etc. 


BRINGS CHANGES FASTER 


Unique thing about the Chrysler 
installation is that the temperature 
in all rooms except the super-cold 
room is regulated by conditioned air 
forced into these rooms. through 
regular supply ducts. Only in the 
super-cold room was the orthodox 
method of lining the room interior 
with refrigerating coils employed. 

Principal advantage of the forced 
air method of cooling is that tem- 
perature changes can be effected far 
more rapidly than with the coil 
system. For instance, temperature 


in the two big “conditioned” rooms 
can be dropped from normal room 
temperature to —10° F. in one hour. 
From this usual operating tempera- 
ture of —10° F., the minimum tem- 


perature of —40° F. can be obtained 
in a few hours. 

Refrigerating equipment for the 
two large rooms consists of three 
50-hp. Airtemp radial condensing 
units each using two compressors 
direct driven from one motor—a 
7-cylinder compressor for the first 
stage and a 3-cylinder compressor 
for the second stage. 

Each condensing unit is connected 
to a welded pipe coil evaporator 
using a float valve to regulate the 
flow of refrigerant. The’ three 
evaporators are located in series 
outside of the test rooms, and the 
refrigerated air is conveyed by fan 
and insulated ducts. 


NATURE OF CYCLE 


Outline of this cycle is as follows: 
The 7-cylinder compressor used in 
the first, or low pressure, stage 
feeds its discharge into an _ inter- 
mediate receiver, and thence into 
the suction side of the 3-cylinder 
compressor. Discharge of the 3- 
cylinder machine is directed into 
a water-cooled condenser. Liquid 
formed in this condenser is passed 
through a high pressure float valve 
into discharge of low _ pressure 
machine, and thence into the inter- 
mediate receiver. : 

Liquid supplied to the cooling coils 
is controlled by a float valve operated 
by the liquid level in the intermediate 
receiver. Each machine is independ- 
ently connected to a separate coil 
bank consisting of 2 miles of 
galvanized steel pipe. The low pres- 
sure side runs at 15 inches vacuum 
at design conditions, with discharge 
pressure of about 30 pounds. High 
pressure side runs at 30 pounds 
suction .and 150 pounds discharge 
pressure. 

Two centrifugal fans driven by 
a 25-hp. motor circulate 40,000 c.f.m. 
of air across the coils, mix it with 
fresh air, and then distribute it 
through the rooms. 

The system can be controlled either 
automatically or manually. For 
automatic control all that is needed 


M 


@ Mueller Brass 
Co. Dehydrators 
are now provided 

with an added secu- 
rity feature — THE 

DOUBLE LOCKING 

BODY CONSTRUCTION. 

The heads of the dehydrator 

are secured to the body both 

by threading and soldering. Al- 

though this feature provides a tremen- 
dously strong joint and seal, the ends can 
be quickly removed for refilling purposes 
by simply applying heat until the solder 
liquefies and unthreading. 


M.B.CO. Dehydrators are assembled with 
cone screens which not only provide much 
greater screen capacity, but insure a free 
passage of the refrigerant. Any loose parti- 
cles of the drying agent are directed to the 
base of the cone, and the wool filler within 
the cone effectively traps any finer particles 
that may get through the screen. 


Dehydrators are made of brass and bronze 
and furnished with flare nuts and seals. 


Order through your jobber. 


UELLER BRASS CO. port Huron.mich. 


is to push the fan button. Compres- 
sors ordinarily start in one-two- 
three sequence, but by means of a 
cycler switch any other desired com- 
bination can be obtained auto- 
matically. 


When power cut-off occurs, com- 
pressors automatically cycle to start- 
ing position, thus reducing’ the 
demand on the power supply. 

Defrosting is accomplished by 
shutting off coil bunkers completely 
and using large blast heaters. This 
makes it possible to defrost the 
coils without disturbing tempera- 
tures in any of the refrigerated 
rooms. 


The compressor set-up is controlled 
by a single instrument indicating the 
temperature of air leaving the coils. 
This instrument is set to 10° below 
the lowest temperature desired in 
the test rooms. Static conditions in 
the rooms can be controlled by means 
of dampers. 

The refrigeration system for the 
super-cold room is an Airtemp 5-hp. 
hermetically sealed radial condensing 
unit using ammonia as the refrig- 
erant. The condenser of this unit 
is in turn cooled by a 3-hp. “all-in- 
one” conditioner using another re- 
frigerant. Temperature control is 
accomplished by a thermostat. 

The large observation windows in 
the big test rooms are composed of 
eight panes of glass—the outer 
panes on each side are double- 
thickness safety glass—with silica 
gel dehydrators between each pane 
to absorb any moisture which other- 
wise might cause the glass to fog. 

Each of the large cold rooms also 
is equipped with a two-way public 
address communicating system per- 
mitting test operators to converse 
with control men without leaving 
the rooms. 


Why Autos Have Improved In Cold Weather 


F’ eS ere ‘ % RE : 
* te Mi a 


Formerly cold room tests in auto- 
mobile plants were hampered by the 
inability to isolate factors of tem- 
perature and humidity, or to mix them 


in known quantites. Here Chrysler 


engineers have developed a completely 
dehumidified room capable of drop- 


ping to —40° F. In some tests, the 
room is raised suddenly from extreme 
lows to extreme highs with top 
humidity injection while a dynamom- 
eter registers the effect of the car’s 
climbing hundred mile stretches up 
steep mountain grades. 


OM WHonlng - 


System 


uses ALCO CO ntrols | 


Alco controls were specified for the 
* complete air conditioning system of the 
5l-acre studio city of Walt Disney Produc- 
tions in Burbank, California—an installa- 
tion that presented one of the most complex 
air conditioning problems ever proposed. 

A 600 horsepower multiple condensing unit 
refrigeration plant supplements the cooling 
effect of a natural underground water supply, 
the total tonnage of the system being approxi- 
mately 1400. The installation includes a bat- 
tery of twelve water coolers operated by 12 
General Electric 50 horsepower compressors. 
Each cooler is equipped with an Alco Type 


THL Thermo Valve, an Alco Type R6 Magnet 
Valve and an Alco Strainer. 

Here is further proof of the industry’s 
recognition of the advantages offered by the 
accuracy and dependability of Alco Valves. 
From unit coolers to the largest air condition- 
ing systems, Alco Engineered Refrigerant Con- 
‘trols are on the job day after day, contributing 
to efficiency and improving performance in 
thousands of installations. 

There is an Alco Engineered Refrigerant 
Control to meet the requirements of any instal- 
lation. It will pay you to get full details from 
your Alco jobber — or write direct. 


ALCO VALVE COMPANY 


2620 Big Bend Boulevard 


St. Louis, Missouri 


Engineered Ketrigerant Controls 
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Steps In the Freezing of Ice Cream 
In the Counter-Type Store Freezer 


Editor’s Note: This instalment in the series of articles on 
the servicing of counter-type ice cream freezers takes up the steps 
in the operation of the counter freezer as it is used in making 


Ice Cream In Ribbons 


: 1 

BRAND NEW REASON FOR SELLING ice cream. This discussion will probably be concluded in the next gel 

p 43 BIG PROFIT LINE! instalment, after which the authors will go into service complaints aP) 

ri 

Si on ice cream counter freezers. = 

ib ins 

By Arch Black and Dean C. Seitz bel: 

When contracting with a counter- temperature (consistency) (B) In- Fig. 4—What ice cream looks \ 

freezer manufacturer to install and | corporating the proper amount of like as it comes out in test by 

service his equipment, the service | air (overrun). : 8 

engineer will be expected to know | Check the following before starting: — me 

the details of the operation of the If a brine freezer, see that the | poured back into the freezer. aap 

counter freezer. brine temperature is below 0° F. Geaduaiie the mix will con | 
a The impression that the service That cans to receive frozen mix a pone Ml of whipped ng ae 
a engineer makes on his customers is | have been sterilized and packages | mye gow of the mix will ‘sete = 
- important. The customer will expect | are ready. stiffer and take on a ribbonlike wae 
to x told about any faults in Flavors to be used are ready and appearance, having a tendency to . 

ARISTOBAR pays ' da ‘ es hike his "operating procedure, and will | in sequence—light colored flavors stand up - flow like a ribbon into au 

By oun wey » .. eens pre : re: aes welcome suggestions as to how to | towards dark colored ones. Fruit J pret mal 

margin, reduces cooling costs. Replaces messy wet = 4 Per 5‘ : the cup. (See Fig. 4.) Ata point tial 

bath with dry cold ... colorful linoleum covering and stainless tech ann re correct them. flavors so arranged that it will be where the mixture appears dry and men 
on dag ether Giamactivg beer pots omfht gma with profit on TSHERER| ae The following material outlines in | possible to proceed from one fruit has lost much of its original gloss coll 
oe general the steps in the operation of | flavor to the next without rinsing the , | 
orem nena wussionrs” ff ‘Refrigerated Bar for ; the ice cream is properly frozen. com 
S-snenen-cuett co. Droft and Bottled the counter freezer and pretty much | freezer. When a change is made, ee: taieiiniin ae tee tin. an a 

SHERER-GILLETT CO., MARSHALL MICHIGAN eee mam Beer applies to all makes. The type of | going into a contrast in flavors, it t thi a i ais Ge i oe a 

valves and their location may vary, | will be necessary to rinse the freezer s A eee - . 8 on ¥ ted and * 
but the cycle of operation will be | with approximately 1 to 2 gallons e refrigeration snou turned the 
th off. The agitator, however, con- a 

2 e same. of cold water. = : 
a Test by tasting or smelling any tinues to operate and the whirring Fig. 
‘ 1—HANDLING THE MIX mix that has been kept in storage. noise still continues. The procedure run 
; ; in Step 5 is very important and has is t 
It is a function of the supplier of a great bearing on the texture. off | 
posta gl pti gay Terore | Eight Steps in Freezer Operation If the refrigeration is turned off -~ 
; ro 
e e shipment, and that low temperatures Step 1—Freezing the mix. After ie as ee age SI] 
ts are retained during shipment. The | measuring out 2% gallons of mix, be difficulty in obtaining pines. rem 
owner should insist that the mix is | if a 5 gallon freezer is to be operated, overrun, and the finished ice cream defr 


Akron, Ohio... 


ACE DOOR ASSEMBLIES are interchangeable 
and may be installed in display cabinets with a 
substantial saving in time and labor. They are so 
dependable as not to require the usual replace- 


ment or repairs. 


Being made in a range of thirty-four sliding-door 
sizes and types ACE equipment provides for every 
style of showcase required in the industry. 


Our catalog gives complete specifications and 


is available free on request. 


AMERICAN HARD RUBBER CO., 11 MERCER ST., NEW YORK, N. Y. 
. 111 West Washington Street, Chicago, Illinois 


FOR REFRIGERATED DISPLAY CABINETS 


received at temperatures of 38° F. 
or lower and never higher than 40° F. 
If mix goes into the freezer at 
higher temperatures more time will 
be necessary to freeze it. 

Upon receipt of the mix, it may 
be transferred into the cans fur- 
nished with the freezer. These cans 
furnished with the freezer when 
exactly filled should hold half the 
quantity of the freezer size. 

Mix should be then placed in the 
mix compartment until ready to be 
frozen. However, when possible, it 
is advisable to freeze the mix the 
same day as it is delivered, as there 
is always a risk in storing any 
perishable product. It is more prac- 
ticable to store the product in the 
form of ice cream than mix. 

When this is not possible, the mix 
should be held in the mix compart- 
ment at about 38° or lower. 


SOME DON’TS IN THE 
HANDLING OF MIX 
Don’t allow mix to freeze outside 


the freezer. There is no definite 
freezing point of mix, but particles 


or 1% gallons if a 2% gallon freezer, 
etc., and with the freezer funnel 
placed in filler hole see that the 
draw off gate is closed and clamped 
and turn on switch which will start 
agitator revolving. 

Step 2. Now immediately pour in 
mix, otherwise when a freezer is 
operated without mix or water in it, 
there is excessive wear put on the 
scraper blades. 

Step 3. The next step is to turn 
on the refrigeration, and if a funnel 
has been used in the filler hole, 
remove it and close the filler cap. 
It is important to note that the 
refrigeration system should never be 
on unless the agitator is in motion. 

The . first part of the freezing 
process is the removal of part of 
the latent heat from the mix. 
Counter freezers are constructed to 
do this rapidly and is a very impor- 
tant essential. 

The faster the mix is frozen, the 
smaller will be the formation of the 
ice crystals and the smoother will 
be the finished ice cream. By freez- 
ing as much water as possible out 
of the mix in the freezer as rapidly 


will have a tendency to be coarse. 


SYLPHON 
BELLOWS 


are the Heart of 
Good Thermostatic 
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Methods For Thawing Out Frozen Drainpipes 


Methods Are Described 
And Evaluated 


By Joe Askin, Chief Engineer, 
Fedders Mfg. Co. 


Unit coolers have lately come into 
general use for low’ temperature 
applications in the commercial re- 
frigeration field. By “low tempera- 
ture’ applications we mean any 
installation where the temperature is 
pelow 32° F. 

Various methods have been devised 
py the manufacturers for defrosting 
the units periodically. Some of these 
methods are automatic and some are 
manually operated. Several of these 
methods are (a) flushing the coil 
surface with water, (b) defrosting 
the coil by applying electrical heat, 
and (c) hot gas defrost. 

The latter method may be done 
automatically by a time clock or 
manually by the operator. Essen- 
tially it involves the entry of hot 
refrigerant vapor into the evaporator 
coils. This vapor comes from the 
compressor at the discharge side and 
enters the evaporator coils between 
the expansion valve and the inlet to 
the coil. 

The connecting circuit is shown in 
Fig. 1. While the compressor is 
running the hot gas defrost valve 
is turned on and the melted ice falls 
off the coils and fin surface into the 
drain pan and the water runs 
through the drain pipe to the sewer. 

Should any water or pieces of ice 
remain in the drain pan during the 
defrosting period it is likely to 


Hot Gas Defrost Hookup 
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Fig. 1—Showing where hot gas 
defrost line is placed in a system, 
and location of the line valve. 


freeze. And the next time that the 
defrosting operation is repeated, the 
drain pipe would be likely to freeze 
Solid and the melted ice would over- 
flow the drain pan and drip all over 
the floor. 

The art of thawing out drain pipes 
in refrigerators has been neglected. 
In the paragraphs which follow I 
will describe several methods used 
in the field. 


PROPER LOCATION 


In the first place, the drain pipe 
Mm a refrigerator where the tempera- 
ture is below freezing should never 
be arranged with a water seal or 
water trap inside of the refrigerator. 
This trap should be outside the 
refrigerator and at a level below the 
lowest point of the drain pipe in 
the refrigerator. It should never be 
located at such a height as to cause 
accumulation of water in the portion 
of the drain pipe within the refrig- 
erator. 

, Fig. 2 shows the hot gas defrost 
‘ne leading from the compressor to 
the evaporator. This line is tack 
Soldered to the drain pipe all the 
Way up. The purpose of this is to 
melt any ice which may be in the 
drain pipe. This method is very 


Simple and in many cases _satis- 
factory. 


THE ‘HOT BED’ 


Another method 
‘hot-beq” 
This 


is to wind a 
coil around the drain pipe. 
resistance wire coil was 


. developed by the large electric com- 


se for warming the soil in 
arcane by stretching a_ section 
ae — and connecting the coil 
si hermostat. The soil is kept 
arm, the danger from freezing is 


Fig. 2—Hot gas defrost line alongside drain pipe. 


Fig. 3—‘Hot Bed’ coil around the drain pipe. 


eliminated and the growth of young 
plants early in the spring is accel- 
erated. The hot bed coil must be 
used in lengths of 60 ft. for a 
110 V. circuit. It must not be 
shortened as it is likely to overheat. 
A 60 ft. length draws 400 watts. 

This method of thawing out drain 
pipe, illustrated in Fig. 3, is recom- 
mended highly. It will thaw out the 
drain even while the refrigerator is 
kept in a frozen state. 

In the drain pipe shown in Fig. 3, 
which consists of approximately 
8 feet of %-inch tubing containing 
approximately 12 ounces of water, 
it took about 10 minutes to melt out 
the drain pipe from the time that 
the switch was thrown in. 

The liquid tubing may be attached 
to the drain pipe. The liquid refrig- 
erant will not supply sufficient heat 
in every case to keep the drain pipe 
thawed out so that this method is 
not recommended except when used 
in conjunction with the method 
shown in Fig. 2. 
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Mills Condensing Units 


By Mills Novelty Company 
4100 Fullerton Ave., Chicago, Ill. 
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DRYNESS 


You get it in WOLVERINE TUBING 
—Buy From Your Jobber— 


eee. 
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WOLVERINE TUBE CO, 


DETROIT 


Standard Stoker Corp. 


Has Room Coolers 


NEW ALBANY, Ind.—The ‘“Condi- 
tioneer” line of self-contained room 
coolers has been announced by 
Standard Stoker Corp. here. The 
units range from 4% to % hp. in 
capacity, and are air cooled, for 
window mounting. 

Price range is from $135 to $340 
for standard 110 or 220 volt, single 
phase units. 


WATER COOLERS — FILTERS 


to comply with 


U. S. NAVY—ARMY 


Specifications 


Filtrine Mfg. Co., Brooklyn, N. Y. 
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fan CNgineers in Rubber’ 


Try Lhis New, Mere Efficient 
CORK AND RUBBER INSULATION 


@ Looking for a more efficient cold line insulating 
material offering all the advantages of rubber and 
none of its disadvantages? Then you will want to 
investigate Miller’s new cork and rubber combina- 
tion. It is long lived; has excellent insulating quali- 
ties; can be made into any shape; possesses great 
flexibility; and does not absorb moisture. 


Ask your local jobber for a sample of this new 
cork and rubber insulating material. If he cannot 
supply you, write direct to 


MILLER RUBBER COMPANY, INC., AKRON, OHIO 
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“It’s the Best Dealer Set-up 


a man could hope for!” 


( Reading time 1¥2 minutes) 


ISTEN fo this newly appointed 

G-E Dealer tell his banking 

friend about a good investment in 
personal security. 


**Morning J. B. Remember we talked 
about my taking on the General Elec- 
tric lines? Well, I’m now the G-E Dealer 
Sor this area. You'll be 
interested in hearing 
about my new set-up: 


TESTED 
PRODUCTS 


“*In the first place— 
before G-E puta nick- 
el’s worth of refrigera- 
tion, cooling and heat- 
ing products on the market 
eight years ago, they spentfive 
years and many thousands of 
dollars making them woré. 
Andevery year since,they’ve 
continued to spend plenty 
making them even better. 


Commercial 
Refrigeration 


**The net result is every customer 
gets a working piece of machinery that 
doesn’t have to be serviced every few 
weeks. That feeps him happy. 


“*For instance — water coolers 
and beverage coolers. What the 
grocer or butcher or delicatessen 
man calls walk-in and reach-in cab- 
inets. And condensing units. ( There’s 
a steady replacement business throughout 
my territory in these alone. ) 


**Then there’s the second com- 
plete line —of summer cooling units 
for one room in a home, for an office 
or a whole store—with what we call 
G-E ‘packaged’ air conditioning. 


**And the third —automatic heating. 
Gas or oil. Warm air or radiator heat. 
Any combination to fit. To operate 
economically. To give the last word 
in comfort. And efficient control. 


YEAR ’ROUND PROFITS 


“*As a good business man yourself, 
you'll agree with me that it makes 
sense to sell all three lines. Not just 
one as [ used to. This means keep- 
ing everybody busy and year ’round 
profits. It’s what you call straighten- 
ing out the sales curves. 


“*Now, in addition to good prod- 


ucts, G-E offers a dealer special 


training in selling, in en- 
gineering, in organizing 
sales and service groups. 
' The dealer is backed up 
| by national and trade ad- 
vertising, direct mail and 
display, literature and co- 
operation on local news- 
% paper advertising. 


“There’s the 
set-up — briefly. 
Now you can see 
what it means to be 


a G-E Dealer!’’ 


- Heating 
GENERAL @ ELECTRIC 


General Electric Co. 
Div. 199.470, Bloomfield, N. J. 

I want all details on the G-E 
Dealership for my territory. 
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Condensing Units for every 
commercial refrigeration 
and air conditioning re- 
quirement .. . Also 
packaged air conditioners. 


CURTIS 


REFRIGERATION 


Curtis Refrigerating Machine Co. 


Division of Curtis Manufacturing Co. 
1912 Kienlen Ave., St. Louis, Mo. 


Established 
1854 


FTC Order Regulates 
‘Add-A-Tube’ Advertising 


WASHINGTON, D. C.—The Per- 
fect Mfg. Co., trading as-R. E. Engi- 
neers, Madison Road, Cincinnati, has 
been ordered by Federal Trade Com- 
mission to discontinue the dissemi- 
nation of misleading representations 
in the sale of an electrical and me- 
chanical device for attachment to 
radio receiving sets. 

Under the order, the company is 
directed to cease representing that 
its device, ‘“Add-A-Tube,” when at- 
tached to a radio receiving set, gives 
to it the effect of an additional tube; 
adds life to the tubes; improves re- 
ception from foreign and domestic 
stations; brings the set up to date, 
or gives to such set additional sharp- 
ness, tone, and selectivity. 

The order further forbids use by 
the company of the term “Add-A- 
Tube,” or any similar term, when 
the device does not perform the func- 
tions of an additional. tube in a radio. 


water equipment. 


;COLD! --and PURIFIED 
Por nearly 40 Years Puro has specialized in drinking 


drinking water—no other offers the advantage of 
a self contained purifier—a sales point that means 
profit to dealers everywhere. 
information about our complete line for all purposes. 


ELECTRIC WATER COOLERS 


Puro Filter Corp. of America, 440 Lafayette St., New York. 


Many water coolers supply cold 


Write for complete 


white 


TRADE CY wank 


setting new 


hundreds of 


NEW DISPLAY 
CASES with 
10 per cent 
greater glass 
area. 


Sectional 
St a. Clad 
w n Cool- 
er mith exclu. 
‘ features 


Famous Welded Steel construction. Phenomenal 
values. Display cases .. . Reach-Ins .. . 
Walk-Ins . .. 
special type 
Every one a super value. Write for details. 
TYLER FIXTURE CORP., Dept.€, Niles, Mich. . 
New York Office. GOI W 26th St 
Boston Office: 683 Beacon St. Chicago Office. 1663 W Ogden Ave, 40% ureater capacity. 


TYLE Rh 


WELDED STEEL 


MAKE BIGGER PROFITS 


TYLER full line dealers a6 distributors Fon 
records for sales and profits. 
Tyler's big line enables you to completely 
outfit modern 


food, stores and opens up 
live prospects in other fields. 


Vegetable Displays . . . and 
refrigerators to fit all needs. 


REACH-IN BOXES~- 


RECOMMENDED AND SOLD 
BY LEADING JOBBERS 


Widest variety of models and sizes 
for remote or self contained application. 
Also plain metal coolers for under 


bars. Full line of draft beer equipment. 


FOGE 


| DRY hide BOTTLED BEVERAGE COOLERS 


» REFRIGERATOR CO 


I16t* & Vine Sts.,Phila., Pa. 


Faster chilling 
Greater capacity 
Dry, sanitary storage 


Genuine Pres front, 
sides and rear 


Large selection of finishes on top 
Lower operating costs 
Low temperature insulation 


Attractive Dealer Proposition 
Inquire Today 


PANY , since 


1899 


1481-1491 i Avenue 
Export: 


No. 881 
AMINCO elo Pressure Valve 


A two temperature automatic valve, with built-in check. 
Ideal for controlling the warmer coils in multiple systems. 
Shuts off tight. The two-temperature valve keeps walk-in 
boxes at constant temperature avoiding low pull-down. 
Adjustable between 20 in. vacuum and 40 lb. pressure. 
Maintain coil pressure within a 2 Ib. differential. 


AMERICAN INJECTOR CO. 


Pacific Coast—Van D. Clothier, 1015 E. 16th, Los Angeles, Calif. 
Borg-Warner International Corp., 310 8S. Michigan Ave., Chicago, Il. 


DETROIT, MICHIGAN 


~ Fan Blades and 


Blower Wheels | 


appliance fields. 


Rotary-Type lroner 
Can Be Toted Around 


BRIDGEPORT, Conn.—A new 
electric ironer of the rotary type, so 
light in weight that it may be carried 
easily and used on any convenient 
work surface, has been announced by 
the General Electric appliance and 
merchandise department. 

The new device is designed with 
an open end for convenience, and its 
roll—6 inches in diameter and 22 
inches long—lends itself to the iron- 
ing of sheets, tablecloths, towels, 
shirts, dresses, and other garments. 

The new ironer, model AR-17, 
weighs 33 pounds, and may be 
stored easily in a cupboard or closet 


when not in use. It has a one-piece 
welded steel base with trim lines, 
rounded corners, and protective rub- 
ber bumper band. 

Ironer shoe has a long-life heating 
element. Full length contact with 
the shoe provides even heat. The 
shoe has a duo-chrome finish, and 
110 square inches of ironing surface. 
A single lever for all operations 
starts and stops the roll and serves 
as a pressing control. An automatic 
latch holds the control in pressing 
position. The lever is located so 
that it may be operated with either 
hand. 


New Panel Coolers For 
Small-Space Installation 


HARTFORD, Conn. — Two new 
panel coolers—Models PC65 and 
PC105—have just been introduced 
by the Bush Mfg. Co. 

The new coolers, finished in white 
enamel, are designed for reach-in 
boxes, novelty boxes, and other 
similar applications where space is 
limited. 

Model PC65 delivers 116 c.f.m. of 
air, with an air velocity of 318 f.p.m. 
The 7-inch fan is driven by a 1450-hp. 
motor. Its height is adjustable 
between 28 and 36 inches, it is 
123% inches wide, and 5% inches 
deep. 

Model PC105 delivers 135 c.f.m. 
of air, with an air velocity of 
290 f.p.m. Its 7-inch fan is driven 
by a \450-hp. motor. Its height is 
adjustable between 32 and 42 inches, 
it is 14% inches wide, and 5% 
inches deep. 


What's New 


Descriptions of some of the brand new items for 
the refrigeration and air conditioning, and major 


Spot-Soldering Machine 
Is Treadle Operated 


DEEP RIVER, Conn.—A treadle 
operated  spot-soldering machine 
which is said to be available for use 
with the average industrial iron, has 
recently been placed on the market 
by Electric Soldering Iron Co. 

Designed for use where both 
hands are needed to hold the work 
and where solder cannot be hand 
applied, the machine advances the 
iron straight downward, the solder 
being fed forward as the iron returns 
from the work. 

Feeding of solder may be regu- 
lated by the adjustment of the pawl 
lever, which actuates the feeding 
gears, or by the diameter of the 
solder itself. Solder up to %-inch in 
diameter may be used in the machine. 


‘Double on Everything’ 
In G-E’s Big Range 


BRIDGEPORT, Conn.—King-pin of 
the entire General Electric range line 
is the newly announced “Imperial 
60,” an extra-capacity range with a 
double complement of surface units 
and two extra-large ovens. 


Its one-piece top and backsplasher 
of Monel metal is 60 inches long, 
with generous working area between 
the two groups of surface _ units. 
Remainder of the range, except for 
switch control panels in the center 
and over each oven, is finished in 
white porcelain enamel. 

The range has_ six five-speed 
Calrod surface units, four of the 
“giant” 8-inch size of 2,100 watts 
each and two of the 1,250-watt utility 
size units. These units are of the 
newest type, having a chrome-plated 
stainless steel ring overlapping the 
cooking top and a one-piece alumi- 
num cupped pan underneath. 

The oven on the left side has two 
Calrod units, the upper rated at 3,200 
watts and the lower at 2,200 watts. 
The right-hand oven is of the exclu- 
Sive G-E “tripl-oven’” type. 

Central feature of the front of 
the range is the large control panel 
with its white Textolite switch 
buttons, time signal, and two appli- 
ance receptacles against an inclined 
panel of steel. A tubular lamp 
illuminates the control panel. 


Fedders Drain Baffles Have Design Improvements 


BUFFALO —WNew Fedders_ twin- 
deck drain baffles are claimed to offer 
many new features in construction 
and ease of installation. 

The improvements include heavy 
gauge permanently non-rusting mate- 
rial with non-corrosive acid-resisting 
finish, larger drain trough, rigid one- 
piece double “V” drain gutters, and 
new rigid hangers. They are shipped 
completely assembled ready to install. 

Twin-deck design is said to com- 
bine free air circulation with mini- 
mum headroom, thus. eliminating 
necessity for building bunkers. The 


design is also said to assure active 
circulation over the entire coil area 
with practically no _ restriction of 
airflow. 

Hangers combine rigidity and con- 
venient adjustment for proper pitch 
ee away condensate from the 
coil. 

The baffles are completely assem- 
bled in various standard lengths and 
widths to fit Fedders single row non- 
frost coils. All sizes are equipped 
with \%-inch female pipe tap fitting 
for convenient installation of drain 
pipe. 


Send for your 
COPY OF 


“FIN COIL 
ENGINEERING” 


EESTI 
EMPE Co. 


342_N. SACRAMENTO BLVD., CHICAGO, ILL. 


For Information on Motors 


R ALL TYPES O 
Air Condemns nf 
Refrigeration Equipment 
ITE T ne28-1 ie 


Waégner Electric Corporation 


6441 PLYMOUTH AVE ST LOUIS, MO 


USE McQUAY COILS 


WITH THE HIGH CONDUCTIVITY 

M “FRICTION-GRIP” BOND 
Wad tian | 

MINNEAPOLIS, MINN. 


CONDEN REMSING 


I - - built for 
efficient operation, 


GALE PRODUCTS 
1635 Monmouth Blvd. Galesburg, Ml. 


:Use CHICAGO SEALS 


for seal replacements 


CHICAGO SEAL CO. 
20 North Wacker Dr., Chicago 


CAMPBELL RBEFRIGERATOR CO. 

Milwaukee, Wis. 

Dealers Wanted for Midwestern and 
Southern States 


BUNDY TUBING 


DETROIT 


Sells Faster Because 
It Cools Faster! | 


IDEAL SPEED COOLER 


Ideal Beer Cooler Co. 
2953 Easton Ave., St. Louis, Mo. 


Hardy-MAYFLOWER 


commercial compressors 


are Efficient, Sturdy 
and Reliable 


Hardy Manufacturing Co., Inc. 
126 Davis Ave., Dayton, Ohio. 


Anaconda Copper 


Refrigeration Tubes 


New Jorks Pyulor 


HOTEL 


LINCOLN 


44™T0 45™ STS. AT B™ AVE. 


1400 rooms from $3. 
Each with Private 
Bath, Servidor and 
Radio. Four fine res- 
taurants, ac 

: claimed for su- 


perior service § 
A and cuisine. 
MARIA KRAMER, President 
JOHN L, HORGAN, Gen, Mgr 
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WHERE TO BUY IT . 


Specify PENN 


Automatic Controls and Switches 


. For Recognized Reliability © 
: Write for Catalog ‘ 


PENN ELECTRIC SWITCH CO. 
. GOSHEN, INDIANA 


merica’s pioneer food 
oker. Designed for your 
PROFITS. 
McGREW MACHINE CO. 
Zincoln, Nebraska 


ACME INDUSTRIES, inc. 


Jackson MICHIC AR 
AMMONIA 
FINNED CO/LS — 


Ee Get These Profits 


TS Refrigeration and _ insulation distributors 
tm. make an extra profit selling 


HyDroLoc Individual Lockers 


Write for particulars 
Master Refrigerated Locker Systems, Inc. 
121 Main St. Sioux City, lowa 


200,000 Masterbuilt Lockers In Use 


Write for details of 
this sensational new 


PORCELAIN 
line. 


100°%> 
Display Case 


MFG. COMPANY 
Galesburg, Illinois 


TRADE MARK 


Rotary Seal Co., Chicago, Ill. 


Valves and Fittings 
The Standard of the 


Kerotest Manufacturing Co. 
Pittsburgh, Pa. 


ADJUSTABLE 


REFRIGERATO 
COVERS: 


Fit any _ refrigerator. 

Reduce loss from dam- 
transit to a minimum. 
Write today for prices 


FULTON BAG & COTTON MILLS 
Manufacturers since 1870 
Atlanta, New York, Kansas City, Kan., 
Minneapolis, New Orleans, St. Louis. 


age in 


Model 153 “een 
ater-cooled Yor 
Machine 


CLASSIFIED 
ADVERTISING 


RATES: Fifty words or less in 6-point 
light-face type only, one insertion, $2.00, 
additional words, four cents each. Three 
consecutive insertions, $5.00, additional 
words ten cents each. 

PAYMENT in advance is required for 
advertising in this column. 

REPLIES to advertisements with Box 
No. should be addressed to Air Condition- 
ing & Refrigeration News, Cass 
Ave., Detroit, Mich. ‘ 


POSITIONS AVAILABLE 


SALES MANAGER wanted to build sales 
force for young and growing concern, 
real opportunity to sell heating equip- 
ment in Houston. Factory distributors 
for Standard Air Conditioning,  Inc., 
Division of American Radiator & Standard 
Sanitary Corp. and L. J. Mueller Furnace 
Co. of Milwaukee. R. F. KING 
COMPANY, 3932 Main St., Houston, Tex. 


TO A YOUNG executive who wants the 
opportunity to use his creative ability 
and effort towards building a young and 
going concern, now engaged in service 
work and commercial sales. Here is the 
chance to do the things you know so well. 
Your desire to grow, ability to handle 
men and knowledge of good business 
practice is more valuable than a college 
education. Address Box No. 1248, Air 
Conditioning & Refrigeration News. 


FOR DISTRICT Representative of proven 
ability handling quality line of meat and 
vegetable display equipment. Must be 
able to sell personally as well as organize 
territory. Bond required. Remuneration 
on substantial drawing account and 
commission basis. Give complete quali- 
fications in first letter. Write HOLCOMB 
& HOKE MFG. CO., Indianapolis, Ind. 


YOUNG AND GROWING air conditioning 
and heating company in Houston, Tex. 
desires live wire salesman or _ sales 
engineer on salary and bonus. _ Sales 
experience in heating necessary. Factory 
distributors for Standard Air Conditioning, 


Inc., Division of American Radiator & 
Standard Sanitary Corp. and L. J. 
Mueller Furnace Co. of Milwaukee. 


R. F. KING COMPANY, 3932 Main St., 
Houston, Tex. 


FRANCHISES AVAILABLE 


DIRECT FACTORY connection. Sell 
Refrigerator Display Cases, Walk-In 
Coolers, Reach-In Refrigerators, Refrig- 
erating Units, to Meat Markets, Grocers, 
Taverns, etc. Financing arrangements to 
help sell. Write Dept. A for full informa- 
tion or see EHRLICH REFRIGERATOR 
MFG. CO., St. Joseph, Mo. 


SEND FOR PRICES and literature on 
the General 1940 all streamlined refriger- 
ator display case line. Over 40 years 
experience manufacturing good commer- 
cial refrigerators. On a comparative price 
test with other makes of equal specifica- 
tions, prices are lowest in the country. 
GENERAL REFRIGERATOR & STORE 
FIXTURE CO., 5th & Bainbridge Sts., 
Philadelphia, Pa. 


EQUIPMENT WANTED 


WE WILL Purchase’ Manufacturers’ 
Jobbers’ Dealers’ surplus equipment. 
We are interested in purchasing an un- 
limited quantity of commercial condens- 
ing units from % hp. to 3 hp. inclusive, 
air and water-cooled for methyl, ‘‘Freon,” 
sulphur. Also interested in valves, con- 
trols of all types, strainers, compressors, 
motors all hp. ac, de and all accessories. 
Please send us full particulars on above. 
R & R REFRIGERATION JOBBERS, 
508 Morris Ave., Bronx, N. Y. 


EQUIPMENT FOR SALE 


BRAND NEW air cooled High Sides at 
exceptionally low prices. These condens- 
ing units are complete, ready to be 
plugged in. They are made up with all 
new parts; General Electric or Frigidaire 
Compressor, General Electric or Delco 
Motor, heavy duty condenser, heavy base, 
receiver, valves, etc.; charged with Methyl 
or “Freon.” They are available in \%-%4 
and % H.P. GENERAL REFRIGER- 
ATORS CORPORATION, 518 East 20th 
Street, New York, N. Y. 


AVAILABLE: Overhauled 4% H.P. twin 
cycle Frigidaire units complete’ with 
pressure switch—$17.50 each, f.o.b. Phila- 
delphia. Each unit crated and _ fully 
guaranteed. ASSOCIATED REFRIGER- 
ATOR PLANT, INC., 3028 W. Uunting 
Park Ave., Philadelphia, Pa. 


CARRIER, SERVEL, Universal, % and 
% H.P. air and water cooled condensing 
units new in original factory crates, 
complete with motor, belts, pulleys, water 
valves, starters, etc. Fully charged with 
““F-12"—ready to operate. A.C. or D.C.— 
110 or 220 V. At less than manufacturer's 
cost. SCHEMAN CONTRACTING SERYV- 
ICE, 239 W. 39th St., New York, N. Y. 


BRAND NEW Westinghouse one ton low- 
sides complete with fans, coils, expansion 
valves, manual controls, heat exchanger, 
and cabinet $32.50 each. Brand new 
General Electric % H.P. and 1 H.P. high- 
sides also available. Write for details. 
ASSOCIATED REFRIGERATOR PLANT, 
INC., 3028 W. Hunting Park Ave., 
Philadelphia, Pa. 


REPAIR SERVICE 


PRICES! G.E. DR-1—DR-2; 
domestic Westinghouse and Majestics 
$24.50 to customers purchasing ten or 
more units a year. Regular price $27.00. 
One year unconditional guarantee. Place 
order for any Model G.E., Westinghouse 
or Majestic sealed unit advising complete 
model and type needed. Shipment will 
be made from stock same day. Return 
old unit later. Our production lines turn 
out completely rebuilt sealed units 
mechanically comparable to manufactur- 
er’s. We offer replacement service inferior 
to none at prices that enable you to 
realize profit on resale. Send for com- 


SPECIAL 


ee apes 4 


plete Replacement Schedule 40BB. REX 
REFRIGERATION SERVICE, INC., 2226 
South State Street., Chicago, Ill. 


CONTROL REPAIR service. Your con- 
trols repaired by expert mechanics, with: 
special precision equipment. Supervised 
by graduate engineers. We stress per- 
fection and dependability before price. 
One year guarantee on domestic controls. 
Any bellows operated device repaired. 
HALECTRIC LABORATORY, 1793 Lake- 
view Road, Cleveland, Ohio. 


COMMERCIAL AND DOMESTIC controls 
reconditioned like new at a small cost. 
All work guaranteed for one year. We 
also repair all types of relays with 
same guarantee. UNITED REPAIR 
SERVICE, 342 West 70th St., New York, 
N. Y., TRafalgar 4-2557-8. 


FREE HERMETIC CATALOG complete 
with prices on refrigerator units, rebuild- 
ing and exchange service. General Elec- 
tric, Westinghouse, Majestic, Frigidaire 
and a complete stock of Grunow com- 
pressors and parts. Immediate shipment. 
For your copy’ specify catalog A. 
SERVICE PARTS COMPANY, 1101-3 
North 24th Avenue, Melrose Park, Illinois. 
PATENTS 


HAVE YOUR patent work done by a 
specialist. I have had more than 25 years’ 
experience in refrigeration engineering. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER (ASRE), 
Patent Attorney, 342 Madison Avenue, 
New York City. 


Jobbers’ Side of Story 
Told To Parts Makers 


(Concluded from Page 1, Column 2) 
and individuals who request jobbing 
prices, to determine the potential in 
the territory of origin of the inquiry. 
The jobbers reported that wholesale 
trade outlets are growing faster than 
the industry, and that increased out- 
lets appointed by manufacturers 
normally do not result in increased 
volume—unless it is clearly evident 
that the area to be served justifies 
the appointment of additional out- 
lets. 

“The jobbers voiced a very definite 
opinion that their members should 
not engage in the manufacturing or 
remanufacturing business, and that 
manufacturers should not enter into 
the jobbing business. The jobbers 
feel that manufacturers should also 
discourage the practice of appoint- 
ing jobbers to act in the dual capac- 
ity of jobber and manufacturers 
agent. 

“The jobbers requested’ those 
manufacturers who make products 
which are listed and sold on a 
rated basis to adopt a _ uniform 
method of rating, to avoid confusion 
in making product comparisons. 

“It was suggested by the jobbers 
that manufacturers use the slogan 
‘Buy from your jobber’ in all adver- 
tising put out by the manufacturers. 

“It was recommended that manu- 
facturers adopt a uniform catalog 
size of 8% x 11 inches on all printed 
and advertising material, and give 
consideration to a condensed catalog 
using fewer’ sheets. than their 
regular catalog for use by jobbers’ 
salesmen. 

“The jobbers have gone on record 
as not being in favor of local trade 
shows sponsored by an _ individual 
jobber, or any form of roundups or 
picnics where the jobber calls on 
his manufacturer-suppliers for finan- 
cial support. If a regional show 
should be considered in any locality, 
the jobbers believe they should first 
secure the approval of Rema before 
any attempt is made to promote the 
idea. 

“It was requested that’ those 
manufacturers who are not already 
doing so give consideration to grant- 
ing a 2% cash discount. The jobbers 
claim that they are compelled to 
give a uniform cash discount to their 
customers and when not granted by 
the manufacturers it reduces their 
trade discount.” 


‘Credit Checks’ Stopped 
By California Court 


(Concluded from Page 1, Column 5) 

Emmett H. Wilson, of Superior 
Court, in issuing a _ preliminary 
injunction in favor of the Better 
Business Bureau on June 4. 

This is said to be the first actual 
test case of the strength of the 
state’s “unfair practices act,” all 
previous cases prosecuted under the 
act having been dropped after a 
preliminary injunction had _ been 
obtained. 

The complaint was based on the 
issuance by the Consolidated Appli- 
ance Dealers organization of mer- 
chandise credit checks of a value 
named on the face of each check, to 
be turned in as credit on the purchase 
of merchandise at stipulated prices. 


MINMNEAPOLIS-HONEYWELL REGULATOR COMPANY RE 
2007 FOURTH AVENUE SOUTH, MINNEAPOLIS, MINNESOTA 
qonoate. 


// UNIVERSAL IN APPLICATION 


FOR PRESSURE CONTROL UP TOTHPAC. 


POLARTRON 


MINNEAPOLIS-HONEYWELL 


ERATION 


Light Ser 
'2ie4 
Polartray 40 


* Capitiary Pressy 
- 
Cooling Contre: 


" 


SERVEL Model J 


New, in original snelety 


4 cylinder compressor! 


crates, ideal replacement unit! Complete wi 
” SAE intake and %” discharge valves and 
flywheel. Bore 1%, Stroke 1%. 
Price in lots 1 to 5 $20.50 
Price in lots 5 to 10 19.50 
Price in lots 10 to 25 18.50 


For 1/2 and 3/4 H. P. Commercial Units. 
Ideal Replacement Compressor. 


TOOL CO. 
Chi 


cago, 


NATIONAL ELECTRIC 
1915 


s. State (Ref. Di Vv ision) 5 


SERVEL MODEL J 
ql. 4 oylinder 134 x 1% 


cas: SPEED UP your flaring: 


@ The new Imperial Flaring 
Tool with slip-on yoke, pro- 
vides ease and speed of 
operation never before at- 
tained in a flaring tool. 

The yoke is made so that 
it can be slipped on over the 
bar without twisting or turn- 
The inside edges of the 

oke are slotted so that once 
n position a slight turn holds 
it in place on the bar. Yokes 


=, 195-F Imperial Flaring Tool, flares 14", 4". ¥%", 


are made of forged steel. 

An additional advantage of 
this tool is the construction 
of the bottom of the yoke, 
which permits flares to be 
made where there is little 
space between nut and the 
end of tubing. Fin tubing 
= eles offers this prob- 
e 


m. 
Flares soft copper, brass or 
aluminum tubing. 


ee rrr rere. 25 
Also available for all other sizes of tubing. 


THE IMPERIAL BRASS MFG. CO., 565 S. Racine Ave., Chicago, Ill. 


IMPERIAL 


VALVES e FITTINGS e TOOLS 
CHARGING LINES e FLOATS 
STRAINERS ¢@ DEHYDRATORS 


Refrigeration 
Products 


get before. 


Build profits and prestige on the basis of customer satisfaction. Sell: 


Patented CROSS-FIN COILS Bare Tube Coils Humi-Temp Forced Convection Units 


Instantaneous Water Coolers 
Disseminator Pans 


Steel and Copper Vacuum Plate Coils 


Heat Exchangers 


See your jobber or write today for new catalog 


LARKIN COILS, INC., 519 Memorial Drive, S. E., Atlanta, Ga. 


Canadian distributor: 


Chieftain replacement compressors and units are making new friends 
and customers for many progressive service companies. 


Are you cashing in with Chieftain? 


TECUMSEH PRODUCTS CO., TECUMSEH, MICH. 


Refrigeration Supplies Co., 


ate 
ZY] 


Ltd., London, Ontario 


The 
_ MANUALS 


Principles of s U M M E R 
AIR CONDITIONING 


BUSINESS NEWS PUBLISHING CO 
Publiehers of AIK CONDITIONING & 
REFRIGERATION NEWS. Detrot, USA 


MANUAL NO. A-l—The principles of 
summer air conditioning. Functions of 
air conditioning. Typical air conditioning 
systems, refrigeration cycles, performance 
of heat transfer surfaces, condensers, 
and condensing unit performance. 
MANUAL NO. A-2-—-The principles of 
winter air conditioning. Typical heating 
systems and heating connections. Hot 
water, steam, and hot air systems; heat 
generators and controls. 

MANUAL NO. A-3—Principles of design 
engineering. Conditions for human com- 
fort, methods and mechanics of comfort 
control, principles of design, condensing 
and air conditioning unit design. 
MANUAL NO. A-4—Equipment develop- 
ment principles. Methods of developing 
air conditioning equipment with perform- 


Business News Publishing Co. 
5229 Cass Ave., Detroit, Mich. 


To |Help You Master 
AIR CONDITIONING 


who have a working knowledge of 
mechanical 
desire to 
conditioning, here is a series of seven 
manuals highly recommended. Your 
jobber 
direct. 


as a set or a volume at a time, the 
price being $1.00 per copy. 
back guarantee if not satisfied. 


For practical refrigeration men 


refrigeration and who 
learn more about air 


can supply you—or order 


This entire series can be purchased 


Money 


ance’ charts. Miscellaneous types of 
refrigeration machines used in air condi- 
tioning. 

MANUAL NO. A-5—Principles of air 
conditioning equipment selection. Per- 
formance tables and specifications, sample 
performance tables. Data on all types of 
auxiliary equipment. Problem of noise. 


MANUAL NO. A-6—The first of two 
manuals covering principles of fleld engi- 
neering. Load estimate and equipment 
selection for all types of installations. 
Tables for estimating load conditions. 
Sample questionnaires. 

MANUAL NO. A-7—The second manual 
devoted to principles of field engineering. 
Application of load estimating and 
equipment selection principles. Data on 
design of distribution systems. 


Gentiemen—Please ship the following books: 


[]) A-1 O A-2  A-3 
[] Enclosed find check. 


“— < $e>- +e 
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[] A-4 
[] Ship C.0.D. and | 
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O AS DO AG OO A-7 


will pay the postman. 
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Sealed Unit For Commercial Uses 


Compactness is the keynote in the design of the new Universal Cooler 
hermetically sealed line of commercial refrigerating machines. Note 
that cylinder heads are located in the air stream. 


we 


| 
||| 


i 


Cross-section showing the insides of the hermetic unit. Cylinder heads 
and valve plates (on the side) are easily accessible. Automatic oil 
system provides a constant flow of oil to all moving parts. 


7 
That’s the profit you make on a Gilmer “Eye-ful” Tower Belt Assort- 
ment, that takes up only a little room on your counter and does its 
own selling for you, day in and day out. Dealers who’ve tried it say 
it’s a sweet money-maker. 
35 ASSORTED GILMER V-BELTS 
Fast-selling, easily identified belts for leading 1 Le eS 
makes of refrigerators and other appliances you ’ a 
service constantly. ALL FOR 
1 GILMER HANDIMETER $20.96 
Measures any belt brought in, from %" to 4" Bh ag avi 
wide, up to 75" long. Saves you time, prevents a2 
“eon YOU GET BACK 
j 1 GILMER “EYE-FUL” TOWER : 
es 15“ wide circular Silent Salesman display stand i $34.97 
that holds up to 70 belts. Has perpetual inven- mt sail 
tory form on back. — we 
INCLUDED FREE Your PROFIT 
A copy of the new 1940 edition of **America’s . IP 
Belt Bible” listing belts for 6800 models, 153 : ~$14.01 2 
makes of refrigerators, also oil burners, stokers a, pease 
and other supine you service. 
oe “America's Belt Bible" — —— a ee ee ee ee ee ee ee ee ee ee 
Ss Thousands of service men 
ne say they wouldn't be with- L. H. GILMER COMPANY, Tacony, Philadelphia, Pa. 


out this handy helper 
Gentlemen: Yessir, that's sure a BARGAIN. Send me one 


of your complete Gilmer “Eye-ful” Tower Assortments and 
bill me ($20.96) through your nearest jobber. 


NAME 


ADDRESS, 


CITY 


Universal Cooler Builds 
Sealed Commercial Line 


(Concluded from Page 1, Column 5) 
Universal Cooler machine the motor 
is sealed completely and lubricated 
automatically. 

A permanent supply of oil is 
sealed in the compressor and a 
positively operating oil pump pro- 
vides a constant flow of lubricant to 
pistons, main bearings, and wrist 
pins. The oil is completely separated 
from the suction gas by a centrifugal 
force while passing through patented 
flues in the motor rotor. A small 
quantity of oil is metered back into 
the suction gas_ entering each 
cylinder to insure quiet valve opera- 
tion. 

Emphasis is placed upon the basic 
design using a vertical shaft, this 
being said to remove all weight from 
the main bearings and thus to assure 
long bearing life. 

Quiet and virbrationless operation 
is claimed to be obtained through 
the use of rubber in shear suspension 
—a type of mounting that permits 
the unit to be rigidly mounted to 
the fixture without vibration. 

A high capacity fan and large 
condenser are designed to provide 
low head pressures. Cylinder heads 
are on the outside and are located 
in the air stream to bring about 
rapid dissipation of compression heat. 


Bronze bearings are used through- 
out in the unit and all bearings are 
in one casting. All bearings, includ- 
ing the cylinder bores, are diamond 
bored from one fixture setting. 

The unit comes in both a single 
cylinder and two cylinder design. 


G-E Sales Counselors 
On 4-Day ‘Vacation’ 
In Atlantic City 


(Concluded from Page 1, Column 5) 

lines of G-E major appliances, in- 
cluding refrigerators, ranges, water 
heaters, electric sinks and kitchen 
cabinets, home laundry equipment, 
vacuum cleaners, and radios. 

Special awards and_ recognition 
were given the leading counselors on 
the opening day, all being awarded 
emblems set with various jewels indi- 
cating the number of years each has 
been awarded a convention trip. More 
than half of the men attended one 
or both of the previous meetings. 

Seven of the outstanding counselors 
were installed as members of the 
“advisory council.” They were: 

W. F. Henley, James & Co., St. 
Louis; W. M. Page, A. Wayne Mer- 
riam, Inc., Schenectady, N. Y.; K. F. 
Stutz, G-E Supply Co., Louisville, 
Ky.; F. W. Beck, Rex Cole, Inc., 
New York City; G. L. Taaffe, Valley 
Electric, Fresno, Calif.; H. C. Seid, 
G-E Supply, Allentown, Pa.; and 
B. D. Paschall, Perry-Mann, Colum- 
bia, S. C. 

H. L. Andrews, vice president in 
charge of the G-E appliance and 
merchandise department, addressed 
the sales counselors at a luncheon 
on Monday. Only one business ses- 
sion was held, and this on Monday. 
It took the form of an “Information, 
Please” program, participated in by 
all of the G-E major appliance sec- 
tion managers and sales managers. 

This session was conducted by 
A. L. Scaife, merchandising manager, 


and the summarizing address was 
given by C. M. Snyder, sales man- 
ager. 

During the remaining three days, 
the counselors were to enjoy a rea] 
vacation, with all of Atlantic City’s 
attractions and entertainment avaij- 
able to them. The convention wil] 
officially close at noon on Thursday, 
Aug. 15, with a farewell luncheon. 


Expanded G-E Commercial 
Coverage Planned 


(Concluded from Page 1, Column 4) 
literature, designed to simplify order- 
ing and improve the effectiveness of 
this type of material, was explained 
by Glenn Gundell, advertising man- 
ager. Literature packages for deal- 
ers are now available as complete 
campaigns for organizations selling 
oil-fired equipment, those selling gas- 
fired equipment, and for large-scale 
homebuilders. 

John E. Kusik, manager of the 
department’s financial division, re- 
ported that distributors are greatly 
improving their profit position in 
1940, largely because of direct assist- 
ance being given them in the conduct 
of their business. 

J. C. Saur, vice president of G. E. 
Contracts Corp., announced that the 
free wholesale plan that has been 
in effect for the company’s appliance 
and merchandise department had 
been extended to air conditioning and 
commercial refrigeration distributors. 
By this means, merchandising out- 
lets that have found difficulty in 
carrying sufficient stock can increase 
the amount to care for normal re- 
quirements. 


valves dependably control refrigeration 


An 


by. 


Strathmore Cold Storage Locker 
Plant at Alberta, Canada, uses 
seven A-P Valves. 


Baker Refrigeration Equipment, 
Engineered and Installed by 
Western Canada Refrigeration, 
Ltd., 1217 Second Street East, 
Calgary, Alberta, Canada. 


Ap) MODEL 207 


Thermostatic Expansion Valves 


Small body size, capacity of % to 1 
ton maximum, adjustable superheat, 
convenient Wrench Pads, simplicity of 
installation and operation, and other 
A-P features, make this Valve par- 
ticularly suitable for small Refriger- 
ation and Air Conditioning Units. It is 
standard on many Baker Refrigeration 
installations. 
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> .. eat the new, modern 
f Strathmore Cold Storage Locker Plant 


North of Latitude 50°, 


SEVEN A-P Valves DEPEND- 
ABLY control ‘‘Canada’s 
Northernmost Locker Storage 
Plant” —STRATHMORE’S, in 
Alberta, Canada. 


Here, accurate and efficient 
Refrigerant Control is “taken 
for granted,” as it is in thou- 
sands of A-P controlled instal- 
lations the world over... . It’s 
just another proof of the DE- 
PENDABILITY of A-P Valves, 
so important in keeping Re- 
frigeration at peak efficiency, 
service and operating costs 
down, building customer satis- 


faction for steady profitable 
sales. 


Prove this recognized DE- 
PENDABILITY to your own 
benefit, on your next installa- 
tion. Thousands of Service 
Men say — “You'll never use 
anything else!” 


A-P builds DEPENDABILITY 
into a complete line of Ther- 
mostatic Expansion Valves, 
Solenoids, Water Valves, Suc- 
tion Pressure Valves, Oil 
Valves, Temperature Control 
Sets, and the new “TRAP-IT” 
System-Protectors. 


* Progressive Service Men Use and Recommend — and * 
Aggressive Jobbers Stock and Talk — A-P Products. 


AUTOMATIC PRODUCTS COMPANY 


2450 NORTH 
MILWAUKEE 
Export Department 


THIRTY — SECOND 
wisconsin 


100 Varick Street, New York City 
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